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A new development by HARVARD. 
Here we have fashionwise comfort for all types of shoes. 
Now being adopted by more and more makers of conventional 


THE FOAM RUBBER type footwear. 
IS COMBINED TO Cushions the foot and conforms to the regular size of the 
KIDKO LEATHERBASE shoe. No extra manufacturing operations required — no 
SOCK LINING OR SHEETINGS need for extra patterns or dies to insure proper fit — it 
, : P i ° Batis lala works like vour regular sock lining. 


HARVARD COATED PRODUCTS CO., Inc. 
- ROXBURY, MASS. 


112 NORFOLK AVENUE 





CHEMICAL USERS’ GUIDE To General Chemical Products 


for the Leather Industry 


PRODUCT 


Sulfuric Acid 
H2SO,4 


AVAILABLE 
FORMS 


Liquid 


COMMERCIAL 
STRENGTHS 


66° Be (93.19% H2SO,) 


| 


SHIPPING 
CONTAINERS 


Carboys 
Steel Drums 
Tank Trucks 

Tank Transports 
Tank Cars 


APPLICATIONS 


Pickling and plumping 
skins; deliming; 
tanning leather. 





Hydrochloric Acid 


HCi + Water 
(Muriatie Acid) 


Liquid 


18° Be (27.92%) 
20° Be (31.45%) 
22° Be (35.21%) 


Carboys 
Tank Trucks 
Tank Cars 


Drenching skins; 
chrome tanning 
leather. 








Oxalic Acid 
CoH204 * 2H.0 


Colorless Crystals 





Aqua Ammonia 


NH,OH + Water 
(Ammonia) 


Colorless Liquid 


99.5% C2H2O,* 2H2,0 


MuHiwall 
Paper Bags 
Fibre Drums 


Bleaching leather. 





26° Be (29.4% NH;) 


Carboys 
Steel Drums 


Neutralizer and 
detergent. 





Ammonium Alum 
Al2($O4)s * (NHy)o * $04 * 24H20 


Aiiadiaees Sulfate 


Al.(SO4)3 * 14H20 Approx. 
(Alum) 


Crystals 
(Various sizes) 


Commercial & lron Free 
Lump; Ground; Powder 


11.2% AleOs 


Multiwoll 
Paper Bags 
Fibre Drums 


Dyeing and tanning 
leather; treating fur. 





17.25% AlzOzs 


Multiwall 
Paper Bags 
Fibre Drums 

Bulk Carloads 


Tanning leather. 








a 


Potassium Alum 
Als($O4)3 * K2$O4 * 24H20 


Crystals 
(Various sizes) 





Sodium Bisulfite, Anhydrous 


Nay$.05 
(Sodium Metabisulfite) 


White Powder 


10.7% AleOs 


Multiwall 
Paper Bags 
Fibre Drums 


Dyeing and tanning 
leather; treating fur. 





97.5% Na»S-0; 
(Equiv. 65. 5% $02) 


Multiwall 
Paper Bags 
Fibre Drums 


Soaking; deliming; 
chrome tanning 
leather. 





eutiens Thicevifate 
Na.$,0; * 5420 
(Hypo) 


Colorless Crystals 


99.75% Na.$-0; © 5H2O 


Multiwall 
Paper Bags 
Fibre Drums 


Chrome tanning 
leather. 








Sodium Fluoride 
NoF 


White Powder 





Sodium Bifluoride 
NoHF. 
Epsom Salt 
MgSO, *7H20 


White Powder 





Colorless Crystals 





 Sediom Silicate 


NazO * X(SiO2) + Water 
(Silicate of Soda) 





liquid 








95% NaF 
97% NaF 


95% Nof * HF 
97% NaF * HF 


Multiwall 
Paper Bags 


Fibre Drums 


Antiseptic. 





Fibre Drums 


Treating infected 
hides; bleaching 
leather. 





99.5% MgSO4*7H20 


38° to 52° Be 
Various ratios of 
Na:z0O to SiO» 





Multiwall 
Paper Bags 


Treating sole leather. 





Steel Drums 
Tank Trucks 
Tank Cars 





Bleaching; adhesive. 





The products advertised are commercial chenricals having various uses, some of which may be covered by patents, and the user must accept full 


BASIC CHEMICALS 


for 1 therewith. 





OTHER PRODUCTS: Glauber’s Salt, Chrome Alum, Trisodium Phosphate 





FOR THE LABORATORY OR SPECIAL APPLICATIONS: BAKER & ADAMSON REAGENTS and FINE _CHEMICALS 





GENERAL CHEMICAL DIVISION 


ALLIED CHEMICAL & DYE CORPORATION 


40 Rector Street, New York 6, N. Y. 


Offices: Albany * Atlanta * Baltimore * Birmingham ¢ Boston * Bridgeport * Buffalo * Charlotte 
Chicago + Cleveland * Denver * Detroit + Greenville (Miss.) * Houston * Jacksonville * Kalamazoo 
Los Angeles * Minneapolis * New York * Philadelphia * Pittsburgh * Providence ¢ St. Louis 


FOR AMERICAN INDUSTRY 


San Francisco * Seattle * Yakima (Wash.) 


In Wisconsin: General Chemical Company, Inc., Milwaukee, Wis. 
in Canada: The Nichols Chemical Company, Limited * Montreal * Toronto * Vancouver 
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This column invites the opinions 
of all L&S readers. 


Emphasis On Value 


Sirs: 

For some time I’ve been meaning 
to write you about the editorial, ““The 
Phobia Of Long-Wearing Shoes,” 
which appeared way back in your issue 
of June 28. It seems that the thinking 
in this editorial indicates a tendency 
to take sides—just a little. From our 
own viewpoint, we claim that it isn’t 
possible to give too much value in 
shoes. 

Actually, what’s wrong with shoe 
business is the inability to sell several 
hinds of shoes for different occasions, 
seasons and uses. Women buy and own 
shoes to match gowns, and for specific 
occasions. 

I, myself, have (1) a work shoe; 
(2) a loafer; (3) two pairs of ven- 
tilated; (4) one pair of woven; (5) 
one pair of dress black; (6) canvas-top 
sport shoe; (7) tennis shoe; (8) two 
pairs of dress shoes. 

In aiming to help the shoe industry 
I believe you should urge the industry 
to make its footwear better, and for 
more specialized uses—not poorer shoes 
that wear out too quickly 

Some wearers can reduce the best 
shoe to a wreck in a month. We have 
to build shoes to satisfy these “tough- 
on-shoes” wearers. I suggest that you 
stick to the ‘‘value”’ side of this issue. 
The public knows, wants and chooses 


value every time. 


Dick M. Jones 
Director of Advertising 
& Development 
American Biltrite Rubber Co. 
Chelsea, Mass. 





1952 FEAST AND 1953 FAMINE? 


Shoe business should memorize the sage’s remark: “Experience 


is not what happens to us —but what we do 


with what happens to us.” 


Yurrently there is anxious talk that 
) the shoe industry may be over- 
producing at its present pace, and 
hence may be walking into trouble 
next year due to glutted inventories 
as a result of unbalance between pro- 
duction and retail sales. If there is 
sound foundation for such anxiety. 
then we ought to do something about 
it. If, however, we are developing a 
fear complex—the inability to recog- 
nize and enjoy a period of expanding 
prosperity then we ought to do 
something about that, too. 


It now appears certain that we shall 
produce over 500,000,000 pairs of 
shoes in 1952. If so, it will be only 
the third time we have passed the 
half-billion-pair mark. Moreover, this 
year we'll do it with benefit of only 
about seven million pairs of military 
Civilian pairage alone will 
likely carry us over the mark. 


shoes. 


Healthy, Normal Vigor 


And one other important factor: 
unlike 1950, there is neither scare 
buying nor scare output. In 1952 it 
has been motivated by healthy normal 
vigor, and balanced by sufficient ele- 
ments of caution to prevent any run- 
away operations, either at factory or 
retail level. 


Now, the Tanners’ Council points 
out that for the first seven months our 
increase in retail pairage sales will 
likely amount to a four percent rise 
over last year. And it follows with 
a question: “Is a four percent gain 
enough to keep retail sales and pro- 
duction in approximate balance?” 

The Council says that the current 
gap between production and retail 
sales is small. However, the high 
production of the last two months 
may be a “danger signal” that if the 
output rate continues, retail inven 
tories will be increased to a point re- 
quiring a cut-back later in production 
schedules. 





Land § Editorial 


Reprints available at nominal costs: 
Up to 100, 10¢ each; 200-500, 5c each; 
1000-3000, 2%c each; 5000 or over, 
1%e each. 





In short, the industry is again con- 
fronted by the recurring economic 
indigestion of feast following famine, 
and vice versa. If 1952 is a year of 
relative feast, 1953 is destined to be 
a year of relative famine. For years 
there has been a monotonous regu- 
larity to this pattern, and there ap- 
pear no reasons why we should not 
witness a repeat performance. 

Well, so long as the industry stands 
pat and lets “nature” take its course, 
we can expect the feast-and-famine 
pattern to continue operating. How- 
ever, there is a sage old saying: “Ex- 
perience is not what happens to you, 
but what you do with what happens 
to you. 

If, for example, shoe manufactur- 
ers and retailers gird for a decline 
in business during 1953, resigning 
themselves to a lower level of activity, 
they will probably not be disap- 
pointed. They will chalk it up to 
“experience” —the kind of experience 
that just happens. 

But we may be overlooking the 
second half of the sage’s remark— 
that “experience is what we do with 
what happens to us.” And by apply- 
ing that, we may be able to apreci- 
ably alter what some people resign- 
edly call the inevitable. 

For example, the National Shoe In- 
stitute’s “The New In Shoes” pro- 
gram could, if carried out forcefully 
enough, result in a substantial boost 
in retail shoe sales for both Spring 
and Fall, 1953. This industry has 
long contended that more shoes per 
capita can be sold if the proper mer- 
chandising levers are used. “The New 
In Shoes” program may prove one 
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such lever to inspire added sales—to 
create a higher level of per capita 
shoe consumption on a permanent 
basis. That is, to raise average per 
capita consumption from 3.20 pairs 
to, say, 3.50 pairs. That seemingly 
small difference in per capita con- 
sumption, based on a population of 
160,000,000 (as of 1953) could make 
a total of 560,000,000 pairs. 

Now, even the most extreme opti- 
mist isn’t thinking in terms of that 
pairage-—yet. But the significant 
point is this: that if by mass attack 
with new merchandising levers, such 
as “The New In Shoes,” we can cre- 
ate a mild increase in sales or per 
capita consumption in 1953, then 
there need be no “fear phobia” that 
we have over-produced in 1952. 


Promote to Sell 


The Tanners’ Council hopes to 
spend nearly $1,000,000 a year to 
promote leather. But for what pur- 
pose? Obviously to sell more leather. 
If it did not believe that by virtue of 
its merchandising efforts it would 
not show sales results, the program 
would not have been undertaken. 

By virtue of the same reasoning. 
“The New In Shoes” program is de- 
signed to sell more shoes. When all 
the spending and efforts of the indi- 
vidual manufacturers and retailers 
are totalled for this program, it will 
comprise a stupendous promotional 
push. We would be naive to believe 
that some sales gain will not result. 

It may take a full year before the 
sales impact of this program shows 
tangible results. It may require ad- 
ditional promotional and merchandis- 
ing programs to supplement it. But 
one thing seems certain. We need not 
be stuck with the famine-follows-feast 
pattern. If that has been the experi- 
ence of the past, then we are empow- 
ered to do something about that ex- 
perience to change its traditional 
course. 
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News about 


B. F. Goodrich Chemical =: 


Hycar gives 
more wear per foot— 
more oil resistance, too! 


. soles and heels like these make a lot of friends—a lot 
of sales, too. That’s because they are made with Hycar 
OR (oil resistant) rubber—have exceptional resistance to oil 


and abrasion. 


They're popular around machine shops and garages—where- 
ever oil and grease conditions exist. For rubber that absorbs oil 
swells ... becomes slick ... may cause slipping and accidents. 
Hycar OR is safer ... wears longer than ordinary rubber. 





Hycar rubber compounds have many applications. Light in 0. P. @ceditely Chentiesd Gomenien 


weight, they can be made to resist heat and cold, gas, oil an 
gn, / » 8a, d A Division of The B. F. Goodrich Company 


many chemicals. Besides being used as a base material, versa- 


tile Hycar may be used as a plasticizer for polyvinyl resins... as 
a modifier for phenolic resins ... as an adhesive base... asa Car 
latex for coating and impregnating. 

Reg US Pat OF 


Our technical service will gladly help you on the uses of Hycar 


* 
—show you how it may improve or develop more saleable prod- Amauca Rubber 


ucts. For information, please write Dept.HL-12,B. F. Goodrich 
Chemical Company, Rose Building, Cleveland 15, Ohio. 
In Canada: Kitchener, Ontario. Cable address: Goodchemco. 


GEON polyviny! materials « HYCAR American rubber « GOOD-RITE chemicals and plasticizers « HARMON organic colors 
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SHOE FASHION 


Sty [ scope 


NEWS AN 


TRENDS 





Time is ripe for fresh thinking on good promotional 
methods to move shoes. Textile and soft goods market 
back to normal. Consumer has just about used up post- 
Korean over-purchases. Public will enter market to buy if 
merchandise is priced fairly and styled properly. Con 
sumers have salted away in savings about $20,000,000,000 
since February, 1951. During that period did lot of 
window shopping, not enough buying of soft goods. Per 
sonal inventories are down. Consumer psychology begin- 
ning to shift strongly into purchasing mood. 


However, lower prices and rising expenses seriously 
affect profit picture for 1952. The solution: bigger dollar 
volume. Fall prices on men's apparel close to 1950 levels. 
lessen consumer resistance in terms of price. Big 
question is: Will it also result in more unit buying by men? 
That's the crux to apparel retailer's problem in 1952, which 
men's shoe manufacturer must face now 


It will 


Men's shoe industry expects big Spring season. A 
already reported on this page, reason is positive accept 
ance of colorful, new casuals for men which have been 
gaining steadily in consumer demand over past several 
seasons. With market conditions steady, consumers in 
buying mood, the right promotions should do the trick 
for extra sales, bigger dollar volume, greater profits right 
down the line. 


TV is new and increasingly potent force in promoting 
products. Heretofore, manufacturers have been using 
radio, magazines, newspapers, retailer aids, etc., in present- 
ing story of shoes to public. TV has come along with new 
approach, worth consideration. First of all, even before 
TV advertising goes to work, point to consider is that 
video establishes styles. TV is sizeable factor in influencing 
s and sales, according to National Association 
f Retail Clothiers and Furnishers, who've done a survey 
n the 


mens style 
matter 


There are ~ — to TV as dominating force in mold- 
ing — First, influence of clothes worn by performers, 
and second, increase in use of leisure wear by viewers. 
To ites to men's casuals, TV logical medium for putting 
across while viewer is in position and circum- 
tance to appreciate comfort plus style angle. Retailers 
report that TV has helped them sell new fashion to men 
heighten interest in appearance and style. 


these styles 


as well a 


TV now established as a selective medium, as wel! as 
true mass It reaches a group of "'better'’ cus- 
tomers. According to an extensive NBC study, ‘Television 
Today,’ TV compared with non-TV owners, are 
younger (55.7 percent in the heavy-spending age group 


medium. 


owners, 
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below 40 years compared with 49.7 percent for non- 
owners) and a larger percentage of TV owners have incomes 
over $5,000 (28.7 percent compared with 21.4 percent 
for non-owners). 


Another factor to consider is TV's ability to influence 
brand selection. A study of television's influence on buying 
by Dr. Kenneth Dameron, of Ohio State University, dis 
closed that 44 percent of families queried had purchased 
a new product or new brand within the month and that 
87 percent of these had seen the product advertised on 
their TV screen. Of the 87 percent, 76.8 percent stated 
that TV commercials had influenced their purchases. 


Also, TV is highly merchandiseable medium. For in- 
stance, men’s shoe manufacturers can make their adver- 
tising work effectively at the retail level by store appear- 
ances of local TV talent. Announcers, newscasters, sports- 
casters and performers on local TV stations are leading 
personalities in their communities. Personal appearances 
of these people are strong store traffic builders. While 
planning special promotions, manufacturers can tie in these 
personalities. Sportscasters personal store appearances 
might be built around new sportswear styles or ideas during 
the golf, hunting or fishing seasons. Similarly, local TV 
newscasters, weathercasters and entertainers would have 
strong customer-pull in almost any kind of merchandise 
promotion. 


Another point to consider: Retailers are sure to consider 
counter and window display cards as ‘'sure-fire’’ when they 
call attention to ‘their’ TV program in their own locality. 
And, for vaulable and effective floor counter and window 
display space, advertisers might suggest related product 
promotions to retailers, again built around their TV pro- 
gram—perhaps even with the endorsement of a program 
personality. 


Some of these ideas have already been successfully 
utilized by shoe manufacturers. Outstanding example is 
tie-in with space programs made by manufacturers of 
space-type boots and shoes for kids. These promotions 
have proved profitable. Among leading men's manufac- 
turers who are now using spot TV as a promotion and 
advertising medium are Florsheim Shoe Co. and Melville 
Shoe Corp. (Thom McAn). 


‘nctie Marpbenuion 
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A LAST FINISH 


a AOL 
to Chemicals 
, and Moisture * 


30 DAY TEST PROVES SLIDE-O-GLAZE PAYS OFF! 


Miniature lasts after application of Slide-O-Glaze and immersion for thirty days 
in Water, Gasoline, Tolvol, Methyl! Ethyl Ketone, Alcohol, Carbon Tetrachioride, 2 
per cent Ammonia Solution and Ethyl Acetate. After removal from containers and 
wiped off, lasts showed neither shrinkage nor swell. 


Here’s good news for shoe factory management! Last shrinkage and 
swelling (and all the dimensional woes that go with it) has now been 
practically eliminated with Slide-O-Glaze — United Last’s new pro- 
tective finish. 

Slide-O-Glaze is an especially formulated product resulting from 
two years of exhaustive research and testing in the laboratory and 
under practical shoe factory conditions. It resisted chemicals, 
moisture, steam and friction. It withstood the application of heat, 
physical abuse and time. Now, right from your nearest United Last 
branch you can get lasts far more dependable in all dimensions ... 
lasts that are easier to work with due to the toughness and durability 
of this improved finish. 

Get protection for the style contours and fitting qualities in the 
next lasts you buy .. . get Slide-O-Glaze finish on United Lasts. For 
complete information write or call United Last Company, Boston, 


Massachusetts. *Available on men's, women’s and children’s lasts. 
Application of Slide-O-Giaze at our Fitz Bros. 


UNITED LAST COMPANY conn ibter Cae Tt 
BOSTON, MASSACHUSETTS 
*Slide-O-Glaze” — Lasts for the work life of the last 
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SHOE ADHESIVES CAUSING DERMATITIS? 


A recent investigation puts the finger on a guilty ingredient 


By Drs. Owen G. Miller and Irvin H. Blank 


ERMATITIS of the feet is trouble- 

some and rather common. It 
ranges from mild cracking between 
the toes to severe blistering, oozing 
and swelling of almost the entire foot. 
It may be either of short or long 
duration. 


The signs and symptoms of differ- 
ent types of dermatitis of the feet 
may be similar enough so that it be- 
comes difficult to diagnose and treat 
the ailment. 

It is the purpose of this article to 
discuss the specific agent that causes 
contact-type dermatitis of the feet—a 
condition that we believe is now be- 
ing confused with athlete’s foot, bac- 
terial infections, and inflammatory 
skin conditions from other causes. 
This condition clears readily when 
the allergic agent is eliminated. Usu- 
ally we have been able to determine 
the specific allergic agent in these 
cases. 


Drs. Gaul and Underwood (in the 
article, “Primary Irritants and Sen- 
sitizers Used in Fabrication of Foot- 
wear—see L&S, Nov. 10, 1951) 
pointed out that many cases of der- 
matitis of the feet, which are diag- 
nosed and treated as fungus infec- 
tions (like those known as “athlete’s 
foot”), are more correctly diagnosed 
as a dermatitis caused by an irritant 
or allergen (allergic agent) in the 
shoes of the patient. They were able 
to support their opinion with positive 
results of patch tests to various por- 
tions of the patient’s shoes. The patch 
test data led Gaul and Underwood to 
become suspicious of the adhesive 
material in the shoes. They at- 
tempted to obtain more information 
about these materials but reported, 





A Mounting Problem 


In recent years the reported cases of “athlete's foot" and other fungus 
infections of the feet have risen with extremely rapid rate. The National 
Association of Chiropodists estimates that between 70 and 80 percent of 
the population experiences some degree of this type of skin infection of 
the foot. Up to recently it has been generally believed that the fungus 
infection has been picked up chiefly in such ps Mie as showers, swimming 
pools, gymnasia, and other such places where the bare foot is exposed to 
floor contact. 

An increasing number of recent studies, however, throws new light on the 
cause of this serious affliction of the foot. Primarily, the causative agent 
appears to be one or more of the ingredients used commonly in shoe 
adhesives, particularly those used in shoe linings. 

This article—most recent of the mounting number devoted to this subject 
by medical investigators over the past three years—presents some impres- 
sive facts and findings based on a study made at Harvard Medical School 
and the Massachusetts General Hospital, Boston. Most certainly this infor- 
mation will prove of high interest to all branches of the shoe industry. This 
article is condensed from a medical paper published in the August 1952 





issue of the Journal of the American Medica! Association. 








“Letters to companies manufacturing 
adhesive materials brought two sam- 
ples and a decided reluctance to di- 
vulge their ingredients,” 


Dr. James W. Jordan studied 43 
cases of dermatitis of the feet and 
concluded that resinous shoe linings 
were the cause of the dermatitis. (See 
L&S, March 3, 1951.) 

During the past year we have 
studied 24 cases of dermatitis of the 
feet that seemed to be caused by 
shoes. In each of these cases there 
was a history of dermatitis that could 
be correlated to the wearing of one 
or more pairs of shoes. Positive 
patch reactions to portions of the 
shoes were obtained to support the 
history in 20 of these cases. In three 
we were able to test the suspected 
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shoes. In only one were we unable to 
obtain a positive reaction from any 
of the shoe materials. 

Twenty-one of the 24 patients were 
women. In a large majority of them 
we found positive patch test reactions 
to the light-colored, combined, cloth 
linings in the shoes. These combined 
cloth linings usually consisted of a 
faille and a coarser backing cloth, 
which were held together with a rub- 
ber adhesive. The close association 
of dermatitis due to shoes with der- 
matitis due to rubber has been dis- 
cussed in each of the previously cited 
references. We felt that the rubber 
adhesive used in the combined linings 
might be the cause of the dermatitis. 
and we proceeded on this basis. 


(Continued on Page 36) 
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BADGE 


WATERPROOF 


SIDES 


For All Time Performance 
in WORK BOOTS and SHOES 

















HAND MADE 
LOGGER TYPE 
BOOTS 
by 
DANNER 


SHOE MFG. CO. 


Dyn 


HAND MADE 
LOGGER BOOTS 
by 
DANNER 
SHOE MFG. CO. 


Danner and Timberline logger boots, made 
in the West for heavy Western logging, are 
known throughout the nation. Builders of 
quality boots, they have a work shoe for 
every purpose. 

Wherever the going is tough, you will find 
these shoes made of Manasse-Block Badger 
Waterproof Sides. It can help you, too, 
build better boots and shoes. 

Call your nearest Manasse-Block repre- 
sentative for complete details. 


MANASSE-BLOCK 
SALES REPRESENTATIVES 


BOSTON: W. |. Johnson Co. 

DALLAS: John C. Mahler Co. 

LOS ANGELES: Herbert A. Cohen Co. 
MILWAUKEE: Donald O. Elliott 
ROCHESTER: C. Roy Fisher 

ST. LOUIS: L. B. Rhein Co. 

SAN FRANCISCO: S. D. Allen 











Leather by: 
MAN ASS E: BLOCK 
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THE SHOE INDUSTRY AND 


THE NATION’S Foot HEALTH “PROBLEM” 


With 75% of the population foot defective, and shoes considered 
the chief cause of foot ills, an enormous 
challenge faces the industry. 


Without question, the most consist- 
ently neglected aspect of shoe busi- 
ness is the subject of foot health 
and its relation to footwear. It is 
perhaps the most talked about, 
preached about and kicked about 
topic in the industry. This is not a 
condition of the moment but has been 
with us for a century. And, ironically, 
the “national foot health problem” 
(and problem it genuinely is) is no 
closer to solution today than it was 


/ a century ago. 


Meanwhile the “problem”  con- 
tinues to be an extremely costly one 
for both the industry and the public. 
Today it stands as a tumor in the 
heart of the industry’s public rela- 
tions, 

If the hundreds of surveys con- 


. . . 
ducted by a variety of medical repre- 


sentatives are correct, then more than 
80 percent of the nation’s adult pop- 
ulation, and about 65 percent of the 
juvenile population is foot defective 
to some degree. 

What does this prevalence of foot 
defectiveness cost the American pub- 
lic yearly? An estimated half billion 
dollars. For example, about $50,- 
000,000 is spent on chiropodists. 
About $100,000,000 is spent on sur- 
geons, physicians, osteopaths and 
other medical groups for the relief or 
cure of foot ills. An estimated $50,- 
000,000 goes for commercial foot 
aids sold in shoe stores, drug stores, 
variety and department stores, etc. 
And approximately $300,000,000 is 
spent on “corrective” or “health” 
footwear designed to relieve or pre- 
vent foot ills. 

This is money actually spent each 
year. A heavy financial toll piles up 
from lost man-hours due to absentee- 
ism as a result of foot ills. This has 
been estimated from $100 to $600 
millions yearly. This does not take 
into account reduced efficiency (and 


accrued financial cost) of foot-defec- 
tive employes on the job. And, of 
course, it is impossible to make any 
financial estimate of actual suffering 
or discomfort resulting from foot ills. 

Regardless of whether the estimates 
are conservative or exaggerated, the 
annual cost runs into a great deal of 
money. 





Foot Troubles 
Cost The Public 
$1,000,000,000 A Year 


Spent On 
Chiropodists . . . 
Spent On 
Physicians, 
Surgeons, 
Osteopaths, Ete. 
Spent On 
Commercial 
Foot Aids 
Spent On 
“Corrective” Or 
“Health” 
Footwear 


$50,000,000 


100,000,000 


50,000,000 


300,000,000 
$500,000,000 


Cost To Industry 
In Lost Man-Hours, 
Productivity $500,000,000 


Total Cost . . .$1,000,000,000 











Nobody has ever figured accurately 
the direct financial cost of this foot 
health “problem” to the shoe indus- 
try. But a heavy toll is taken here, 
also. In cancelled or returned shoes 
that are poor fitters. In wasted or 
lost time on the fitting stool. And 
the most stupendous of all these costs 

-and one impossible to calculate in 
any monetary way—the unfavorable 
publicity or public relations for the 
industry (all segments) which bears 
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much of the “blame” in the public 
mind. 

Now, the industry must face up to 
a delicate but challenging question 
which must be realistically con- 
fronted: Are shoes the chief cause of 
the nation’s foot ills? 

\ “yes” answer has been consist- 
ently claimed. And such claim ap- 
pears to have much justifying evi- 
dence difficult if not impossible to 
refute. For example, foot examina- 
tion studies made among non-shoe- 
wearing natives of India and China 
a few years ago revealed that only 
three percent of the thousands ex- 
amined had any visible foot defects, 
or complained in any way of foot 
troubles. Dr. Dudley J. Morton, cele- 
brated authority on the human foot, 
found in his surveys among barefoot 
African natives almost a total absence 
of foot ills. Studies made in various 
parts of the world by medical, an- 
thropological and other authoritative 
groups reveal a consistent picture: 
where shoes are not worn, the inci- 
dence of foot ills is negligible. 

By comparison, the hundreds of 
surveys conducted among shoe-wear- 
ing peoples the world over show a 
high incidence of foot defectiveness 

from 60 to 85 percent. 

It seems quite evident that the ha- 
bitual wearing of shoes is accom- 
panied invariably by a high incidence 
of defective feet. 

Some shoemen have attempted de- 
fense by claiming that the root of the 
trouble lies primarily with other 
causes such as excessive walking. 
standing, hard ground surfaces, dis- 
ease, accidents, etc. While these are 
contributing factors, they represent 
only a small share of the trouble. For 
example, barefoot Chinese coolies 
pulling rickshaws many miles daily 


(Continued on Page 39) 
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1. The 
softness 2. The 
of foam resilience 
under ii of cork 
light loads ol under 
heavy loads 


NOW...put DOUBLE-ACTION comfort 


in your shoes with Cushion Cork Foam 





@ Insoles of Armstrong’s new Cushion Cork® Foam do Cushion Cork Foam... 
more than just promise comfort. They deliver comfort. 
Here's why they do: 

Cushion Cork Foam is rubber foam reinforced with cork 
particles. The foam has an inviting softness under light 
pressures (arrow 1). But when the body’s full weight presses 
down on Cushion Cork Foam (arrow 2), the foam matrix 
gives way and flattens out — as all foam will. 

Then — when foam alone can't do the job — the cork parti- 
cles in Cushion Cork Foam take over. 

Bunched together, they form an auxiliary cushioning 
layer of resilient cork that absorbs the heavy load. These 
cork particles cushion and support the foot and give a 





springy “lift” to walking. 

That's Double Action comfort — the kind of comfort folks 
expect from a cushion that’s soft to the touch. That's the 
comfort they get with Cushion Cork Foam — because only 
this combination of foam and cork can deliver full comfort. 

Put Cushion Cork Foam in your shoes .. . its Double 
Aeotion comfort will pay off in sales. Your Armstrong repre- 
sentative will be glad to supply samples and further infor- 


mation. Call him today or write Armstrong Cork > 
Company, Shoe Products Department, 8810 Arch 
Street, Lancaster, Pennsylvania. a 


ARMSTRONG CORK 
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New IpEAs IN SHOE CONSTRUCTION 


Ways to achieve quality and economy in making footwear 


EDGE FINISHING UPPERS 

Figure 1 shows the application of 
a genuine moccasin seam to a shoe 
edge. This kind of edge is designed 
to replace either upper folding or 
edge burnishing. 

Figure 2 portrays how two pieces 
of upper leather, preferably long 
lengths, are bevel-skived as are the 
parts of a moccasin seam. 

The cementing together of the parts 
is a duplication of a like operation 
in assembling moccasin vamps. Also, 


the assembling of the parts, either by 


hand or machine, is a moccasin op- 
eration, 

At this point, the parts thus assem- 
bled have to be either Goodyear or 
rope-stitched, to simulate the kind 
of seam in mind. How this stitching 


FIG.( FIG.2 


F/G.3 


is done is not too important, though 
it might be mentioned that a straight 
needle machine will do as well here 
as the Goodyear type of curved needle 
machine used in the sewing of moc- 
casin vamps. This for speed and re- 
duced cost. 

Without the stitching at this stage, 
it would be difficult to run these 
lengths of moccasin seams through a 
knurling or embossing machine. Of 
course, other types of embossing ma- 
chines may be employed. Still, the 
purpose of all this is to secure a 
striated edge. By striated edge is 


12 


meant that the moccasin edge is bur- 
nished at regular intervals with chan- 
nels so as to make for a continuous 
series of separate bands. The result 
is as highly decorative and service- 
able as is a moccasin seam so knurled. 

Figure 3 indicates how the com- 
bined lengths are attached to the un- 
finished tops of shoes. This illustra- 
tion also discloses a little distinction 
between the conventional moccasin 
knurled edge and the striated edge 
that has been burnished to lie a bit 
more flat. 

This length of moccasin seam may 
be attached by using cement and a 
stitching machine, the latter fitted 
with a special folder, of course. 

Inventor: United Shoe Machinery 
Corp., Boston; Pat. No. 2,522,646. 


DIVERSIFIED BOOT 

The purpose of the boot illustrated 
in Figure | has to do with parachute 
jumping. skiing. and the like. The 
only essential difference between the 
two functions mentioned is that in 
skiing the sole has to be of consid- 
erable thickness. However, these and 
other activities demand that the shoe 
construction provide for comfortable 
adjustment and for protection against 
shock. 

This construction comprises two 
distinctly separate shoe uppers so that 
each upper may be attached and ad- 
justed to the foot individually. Both 
uppers are attached to the shoe bot- 
tom, resulting in an inner and outer 
upper. 

The reason for this dual upper 
construction is to permit insulation 
between the uppers, to protect against 
landing and pressure shock. The in- 
sulation in the form of padding is 
attached to only one of the uppers. 
preferably the outer one. By not-at- 
taching this insulation to both sides, 
there is a kind of give that relieves 
any distortion that might be caused 
by attaching the material to both 
sides. 

The insulation padding may be of 
mohair, cotton batting, fleece, or 
sponge rubber. Padding, of course, 
is applied also to the back of the 
tongues. 
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Figure 2 illustrates the back groove 
in the outsole that eliminates the 
usual heel type of grooves. To ac- 
complish this feature, the back of the 
heel part has more extension to pro- 
vide a kind of shoulder. It is this 
offset in conjunction with the diag- 
onal grooves that does the trick of 
holding the straps most securely. 





The Figures 1 and 2 illustrate the 
rounded toe construction made possi- 
ble in this shoe, and which also makes 
possible the use of metal pieces 
shown on the sole edges for use in 
conjunction with clamps with which 
to hold skis securely, thus ending the 
use of straps over the entire toe area. 

Figure 3 gives a rough idea of the 
method of shoe bottoming. Appar- 
ently, the uppers are tack-attached to 
the outsole, shouldered to permit the 
neat shaping of the upper to the bot- 
tom. However, the illustration indi- 
cates three separate layers of mate- 
rial in the making of this shoe bot- 
tom: an insole, a midsole, and out- 
sole. The midsole apparently is just 
wide enough to make for a step cut 
effect to the outsole. This midsole 
fills only the area between the shaped- 
over upper ends. But the insole is 
placed over the upper bends sufh- 
ciently to permit tack attaching 
through the insole, upper. and to the 
outsole. 


Inventor: W. J. Schaeffer. Arling- 
ton, Va.; Patent No. 2.526.831. 
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HIGH sPEED SINGER macuines 


FOR 


THE SHOE INDUSTRY 


For top production, specialized operations demand specialized machines! 


SINGER 


Mm utelaallalsss 


+ Single Needle Lockstitch 


+ Maximum Speed—3000 
stitches per minute 


+ Curved work handled 
with the same facility 
as straight work 


+ Stitches are perfectly 
spaced, regardless 
of heavy cross seams 


+ Multiple plies come 
out even at end of 


seam due to specially 
constructed SINGER 
feeds 


For details regarding SINGER machines for 
the Shoe Industry consult your nearest SINGER 


110w125, 136wl100, 


 136WI101, 168wl01 . \ 


" { 
For Shoe Uppers and Similar Work on 


Medium Weight Leathers and Fabrics. 


Post bed, compound feed, alternating pressers, 
thread lubricator. Stitch lengths up to a maxi- 
mum of 6 per inch. Especially suited for sewing 
in sock linings and attaching wrappers on 
California Process Shoes. 


Continuous wheel feed, offset needle bor, 
roller presser. Regularly fitted to make 20, 
22 and 24 stitches to the inch, but can be 
fitted to make any one of three stitch lengths 
within a range of 12 to 33 to the inch. 


Machine 136w100 


Continuous wheel feed, post bed, roller presser. Fitted to make 19, 
21 and 23 stitches to the inch, but any three stitch lengths within 
a range of 12 to 32 to the inch are possible. (Machine 136w101 
is identical except that it is equipped with offset needle bar, which 
particularly adapts it for close edge stitching.) 


Manufacturing Trade Department @ Branches In All Principal Cities 


A Trademark of THE SINGER MANUFACTURING COMPANY Copyright U.S.A. 1933, 1938, 1950 and 1952 by THE SINGER MANUFACTURING CO. All Rights Reserved For Al! Countries 














UNG Sewed Seat Lasting Machine—Model A 


DESIGNED FOR THE JOB 
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Improved heel seat feather lines 
due to tight, positive lasting under 
heatand pressure. Machine handles 
complete range of sizes; children’s 
to men’s size 15. 


Better inseaming better shoe- 
making in following operations 
because wipers form definite crease 
next to rib. 


This new machine is designed to give 
you constant uniformity in sewed seat 
work. Its automatic operation provides 
quality work at a rate of production in 
line with other modern high production 
lasting room machinery. 


Ask your United Branch Office for 
complete details about this new UAC 
machine. 


UNITED SHOE MACHINERY CORPORATION 
BOSTON, MASSACHUSETTS 


LEATHER and SHOES October 4, 1952 





Tanners’ Council warning against overpro- 
duction emphasizes fears of many in shoe industry. 
Council points out that continuation of output rate for Aug. 
and Sept. means total production for year of between 500-510 
million pairs—not as great as in 1950 but enough to make 
a few brows wrinkle. 


Council estimates placed Aug. output at 
50,200,000 pairs, 16.10% above the 43,234,000 pairs pro- 
duced in Aug. 1951. Figure in Aug. 1950 was 51,012,000 
pairs. In Sept., output expected to hit 42 million pairs or 
16% more than 36,130,000 made in Sept. a year ago. Sept. 
increase would mark sixth consecutive month that 1952 
production topped that of 1951 


Nine-month totals less ominous. Preliminary 
estimates place this at 382,776,000 pairs, an increase of 5“ 
over the 363,705,000 pairs reported last year for the period 
Eliminating military output from both years would bring 
gain to 7%. Output in first nine months of 1950 was 388,- 
845,000 pairs. 


Significantly, military output for all 1952 


now estimated at 7 million pairs. This is considerably 
below 20 million pairage of last year. Based on current pro- 
duction rate, this would mean a civilian output for year of 
between 494 to 503 million pairs—below the over 512 
million pairs (all civilian) produced in 1950 bur still high 


Important question is: can current consump- 
tion rate take care of expanded production. Based on experi- 
ence of past five years—1947-1951—per capita consumption 
holds close to 3.21 pairs annually. Theoretically, this means 
a consumption figure of 503 million pairs for 1952. But 
latest Government figures indicate only a 4% gain in retail 
pairage volume over last year (first 7 months) or total con- 
sumption for year of 490 million pairs 


This certainly does not portend any unbal- 
ance or piling up of retailer stocks. The debacle of 
1951 is generally acknowledged as only partially due to the 
overproduction of the preceding year. Other factors such as 
the Korean “buying scare” and soaring prices combined to 
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discourage customers. It should take an unprecedented high 
production or unexpected economic developments to produce 


another such experience. 
° > 


OPS removing last vestiges of controls in 
entire hide, leather and shoe industry. Cattle slaugh- 
terers no longer required to file Drove Cost Compliance re- 
ports of OPS Form 13. However, slaughterers must still 
comply with maximum price provisions of Ceiling Price 
Regulation 23. OPS says action taken because all grades of 
cattle have been selling below ceilings since June. If prices 
rise again, reports will be reinstituted 


U. S. faces acute shortage in gloves this 
fall. National Association of Leather Glove Manufactur- 
ers reports late buying by manufacturers and retailers, short- 
age of raw materials plus sudden increased demand will 
make good gloves a scarcity by winter. Gloversville glove 
factories currently working around the clock to fill orders, 
report more business than anytime in past three years. Mid- 
west and Far West factories also reported working at ful! 
capacity 

* e 


Small and medium size shoe manufacturers 
worried over increasing tendency of larger shoe 
manufacturers to buy more outlets. Purchases of 
various chains by such leaders as General Shoe Corp., Inter- 
national Shoe Co., Brown Shoe Co., A. S. Beck and others has 
smaller manufacturers eyeing the future, wondering whether 
they will have access s customers come ten years from now. 


Idea not as fantastic as it sounds. Take a 
look at some recent developments. Brown Shoe recently 
purchased entire Wohl chain. General Shoe has been ac- 
quiring chains and other outlets over past two years. A. S. 
Beck bought out C. R. Baker Corp. in California two weeks 
ago. Beck and Shoe Corp. of America combined a while 
ago. Plan to merge Melville Shoe Corp. and Miles Shoes 
announced recently. Latest report is that Selby Shoe Co. is 
planning to take over E. P. Reed Co. 
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INDUSTRY FACES CUTBACK IN OUTPUT 





COUNCIL SAYS RETAIL 
SALES BOOST NEEDED 


Consumption Is Well Below 
Production 


The high rate of shoe production 
reported for the months of Aug. and 
Sept. of this year could well prove a 
danger signal of cutbacks to come, 
the Tanners’ Council warns. 

The Council said that only an ex- 
pansion in retail shoe volume “more 
than has been the case so far this 
year,” could prevent inventories 
from increasing to a point where a 
cutback in production — schedules 
would be inevitable. 

Although output and consumption 
at retail have stayed closely in line 
during most of 1952, the rate of pro- 
duction for the past two months “cer- 
tainly justifies reviewing all the 
known facts,” the Council said. 


Civilian Pairage Up 

Shoe output in Aug. is estimated 
to have reached a seasonal peak of 
50,200,000 pairs or 16 percent more 
than in Aug. of last year when both 
military and civilian output was 
’ being sharply curtailed. This year, 
' although actual military figures are 
not known, it is believed that total 
civilian pairage was 20 percent 
greater than last year. 

Output in Sept. is estimated at 42 
million pairs, another 16 percent gain 
over 1951. Here again, military shoe 
output is an unknown factor. 

Including estimates for Aug. and 
Sept., production for the first nine 
months of 1952 will total about 382.- 
776,000 pairs, a gain of five percent 
over nine months’ output for 195] 
although below the 388,845,000 pairs 
produced in the corresponding period 
of 1950. 

At this rate, production for all of 
1952 will equal between 500 to 510 
million pairs. This will include a 
military pairage of some seven mil- 
lion pairs, bringing civilian output 
around 493 to 503 million pairs. — * 

In 1951, civilian output declined 
to 450 million pairs. In 1950, it was 
close to the year’s total output of 
512,374,000 pairs. 

Analyzing the current rate of shoe 
output against consumption, — the 
Council points to production for the 
five-year period of 1947-1951 as 
about equal to total retail sales for 
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the same period. This would make 
per capita shoe consumption about 
3.21 pairs annually and bring the 
theoretical normal for 1952 to 502 
million pairs. 
Population increases alone, the 
Council points out, mean an addition 
of some eight million pairs annually 
to the consumption base. This would 
mean that total retail sales in 1952 
should exceed last year’s sales by 
eight million pairs and 1950 sales by 
16 million pairs. 


Probable Increase 


Department of Commerce dollar 
sales data for the first seven months 
of this year, adjusted for price 
changes, indicate a probable increase 
of four percent over last year’s retail 
pairage volume. 

“Even if all of the possible calcula- 
tions are discounted generously.” the 
Council states, “the rate of retail sales 
in 1952 must point to an annual total 
in the vicinity of 490 million pairs. 
Using this figure as a conservative 
estimate, it would seem that the po- 
tential gap between retail sales and 
production cannot be large and does 
not compare with excesses such as 
developed in 1950, 


“Nevertheless, the high production 
of the last two months could well be 
a danger signal, a signal that unless 
retail shoe volume expands more 
than has been the case so far this 
year, inventories will be increased to 
a point requiring a cutback in pro- 
duction schedules.” 


LEATHER INDUSTRIES 
AT PHILADELPHIA SHOW 


Leather Industries of America. 
leather promotional organization, will 
have an exhibit at the forthcoming 
“Made in Greater Philadelphia Show” 
to be held Nov. 14-21 at the exhibi- 
tion hall of the Philadelphia Com- 
mercial Museum. 


Leather Industries comprises al- 
most all tanners in the U. S. and 
Canada in its membership. 


The Show, sponsored by the Phila- 
delphia Junior Chamber of Com- 
merce, will display products. services 
and institutions native to the Greater 
Philadelphia - Delaware area. More 
than 100 exhibitors are expected to 
show their products to an estimated 
100,000 persons in attendance. 
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SHOE RETAILERS SEE 
ACTIVE 4TH QUARTER 


Tribune Survey Finds Tone 
Optimistic 


Many of the nation’s leading shoe 
retailers are looking forward to good 
business—both dollarwise and in 
units—during the last three months 
of 1952, according to a special sur- 
vey just completed by Harvey E. 
Runner of the New York Herald- 
Tribune. 

Runner contacted various New 
York retailers along with a number 
of directors and past and present 
officers of the National Shoe Retailers 
Association. 


4 to 5% Gain 


In general, the majority predicted 
a gain of four to five percent in dol- 
lar sales during the fourth quarter 
1952 as compared with a year ago. 

The rise in unit sales is expected 
to be even greater—possibly as high 
as seven or eight percent above 1951. 

Included in the survey were such 
leading retailers as W. Otto Warn of 
Warn & Warn, Spokane, Wash., and 
president of the National Shoe Re- 
tailers Association; S. J. Jay, presi- 
dent of R. H. Fyfe & Co., Detroit: 
Harry W. Hahn, Jr., vice president 
of William Hahn & Co., Washington; 
Albert Wachenheim, Jr., president of 
the Imperial Shoe Store, New Or- 
leans, and many others. 


Predict Dollar Sales Up 


Actual predictions foresaw dollar 
sales ranging from even with a year 
ago to as high as 15 percent higher. 
Expected gains in unit sales range 
from three to 12 percent. The latter 
expectations are based in lower pre- 
vailing prices (compared with last 
year) and the decision to increase 
stocks on lower-priced lines. 

Lee Langston, executive vice presi- 
dent of the Association, inserted a 
note of caution, pointing out that the 
retailers interviewed were firms that 
normally do a_ better-than-average 
business. Langston felt that on the 
average, shoe retailers would do well 
if their dollar sales matched those 
of the fourth quarter 1951. 

Unit sales will probably rise from 
four to six percent on the average, 
he said, 
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SHOEMEN MUST ACCEPT 
LOWER PROFIT MARGINS 


Loss Of Sales Alternative, 
Says Edison 


The shoe industry may have to 
yield normal and high profits tem- 
porarily until the current market 
squeeze is relaxed for all, according 
to Irving Edison, executive vice presi- 
dent of Edison Bros. Shoe Stores, 
Inc., retail shoe chain. 

Speaking before a luncheon meet- 
ing of the St. Louis Shoe Manufac- 
turers Association, Edison declared 
it was far better for the industry to 
retain its customers rather than try 
to recapture them later. “The best 
source of new business is our present 
customers and everything we can do 
to keep them as such is a sound in- 
vestment.” 


Irving Edison 
Edison emphasized the modern 
market as a market of the “squeeze.” 

“I know that all of you are faced 
with added costs and that many of 
you are debating whether or not to 
pass these costs on to the consumer 
and if so, in what degree. We must 
remember that this is an era of the 
squeeze for the consumer as well as 
for the producer and distributor and 
until the squeeze is loosened for all, 
it may be far more profitable to go 
along with it than to jam the pipelines 
of distribution with prices that the 
consumer will not pay.” 

The St. Louis executive pointed out 
that there is no strike “so disruptive 
of an industry” as a buyers’ strike. 
“The present rate of retail buying 
does not indicate that consumers will 
absorb higher prices. I do not believe 
in profitless operations, or in tamper- 
ing with quality. Customers are edu- 
cated as never before to the economy 
of quality: there is sharp resistance 
to shoddy merchandise. 

“An enterprise must recover its 
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cost of living just as an individual 
must do, plus a profit sufficient to 
attract supporting capital, but normal 
and high profits may have to yield 
temporarily until the squeeze is re- 
laxed for all. And I say that because 
it is far better to keep our customers 
than to try to recapture them. The 
best source of new business is our 
present customers and everything we 
can do to keep them as such is a 
sound investment.” 

Edison stressed the fact that the 
expanding of the distribution system 
alang horizontal lines and away from 
centralized districts may make it nec- 
essary for shoes to be delivered in less 
perishable types. “It is an essential 
need for a retailer to get turnover; 
he will have to lean toward lines in 
which the risk is less.” 


He noted that downtown retailing 
in the big cities is doomed to “seri- 
ous and sharp decline,” calling for 
expansion of retailing facilities into 
the residential districts. “I see that 
sales mobile penetrating farther into 
the residential districts and sample 
room mobiles, attractively furnished, 
may find themselves parked along- 
side the Fuller Brush Man’s car.” 


Edison also noted the change from 
sidewalk shopping to interior shop- 
ping via television and magazines. 
Very often. know what 
they are going to buy even before 


customers 


they leave their house. This calls for 
more interior displays. The customer 
wants to see and feel the merchandise 
rather than wonder what is in the 
box. 





COMPARATIVE LEATHER PRODUCTION FIGURES 





CATTLEHIDE LEATHERS 


Belting, Harness Bag 
Mechani- Sad- 


Total 

Cattle 
Hides Sole 
1939 22095 7833 
1940 21070 7032 
1941 28121 9080 
1942 30828 10432 
1943 25656 8290 
1944 26152 8420 
1945 27566 8525 
1946 26905 8510 
1947 28824 8924 
1948 26070 8016 
1949 23332 6384 
1950 24391 6127 15377 
1951 22703 5414 14054 
1952, Jan. 1880 436 1222 
Feb. 1862 434 1198 
Mar. 1753 385 1135 
April 1782 411 1126 
May 1880 429 1192 
June 1827 410 1061 
July 1610 358 1021 


Upper 
12124 
11582 
15600 
15598 
13073 
13002 
14567 
14057 
15529 
14213 
13753 


(In 1,000 hides) 


Case, Uphol- All 
cal dlery Strap  stery Others* 
531 477 387 510 233 
675 524 382 601 272 

1064 650 581 699 448 

1213 637 936 386 1625 

1292 632 800 231 1338 

1439 613 629 232 1818 

1324 556 572 272 1750 

1158 510 827 378 1465 

1134 440 813 529 1455 

1004 270 760 594 1213 
759 227 674 461 1074 
789 218 813 689 1312 
984 284 673 632 728 

50 20 40 52 60 
54 19 47 52 58 
45 19 48 61 
46 23 53 62 
50 22 57 68 
54 17 56 71 
49 16 58 58 


*Data from 1942 forward not directly comparable with previous data. 





CALF, KIP, GOAT, KID, SHEEP AND L 


Total 

Calf, Goat, Sheep, 

Kip Kid Lamb 

1939 14027 40419 38914 
1940 11387 37697 37920 
1941 13098 45373 51915 
1942 12264 41127 53629 
1943 11112 37351 59315 
1944 10930 34653 53976 
1945 11636 24026 52450 
1946 10836 24123 47999 
1947 12471 37188 36535 
1948 10480 37970 33492 
1949 10173 34774 28644 
1950 . = 10661 37159 31501 
1951 7955 31311 24504 
1952, Jan. 717 2614 2047 
Feb. 805 2513 2279 

Mar. 732 2430 2081 

April 792 2440 2102 

May 703 2327 2291 

June 769 2417 2315 

July 685 2606 1911 


AMB LEATHERS 


(In 1,000 hides) 
—Sheep Leathers - penne, 
Glove, 
Gar- Shear- 
ment Shoe lings 
18420 11604 2563 
17725 9966 3322 
22542 14166 $779 
19459 14983 9596 
20415 15474 11210 
20370 15040 6690 
17294 17153 6508 
15781 13349 9923 
11265 12498 5409 
10419 11392 4993 
8411 9998 4498 
9750 10708 
7108 8548 
623 
776 
719 
703 
880 
865 
699 
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AMERICAN SHOEMEN 


Visit Top Shoe Machinery 
Centers 


Members of the Technical Com- 
mittee of the National Shoe Manu- 
facturers Association completed their 
tour of Continental shoe plants and 
machinery centers this past 
week and returned to England on 
Oct. 1 to survey the British shoe in- 
dustry. 

The group arrived in London on 
Sept. 20 at the start of a two-week 


shoe 


ON TOUR OF EUROPE 


tour of shoe plants and machinery 
factories in Copenhagen, Frankfort, 
Stuttgart, Pirmasens, Paris and Zu- 


rich. Purpose of the visit was to 
study European processes, machines 
and techniques with the idea of in- 
troducing more promising machines 
and techniques into American fac- 
tories. 

At London airport, the American 
group was met by representatives of 
the Bata organization and later enter- 
tained at dinner by Tom Bata. Lead- 
ing British shoemen were present to 
discuss various techniques and prob- 
lems, 








FIRST LEG OF EUROPEAN JUNKET 











Members of the National Shoe Vanufacturers 
mittee (top) are pictured outside the Terminal Bldg. in London after landing 
there on the first leg of their tour of European shoe machinery centers. The 
party was welcomed by Philip Cowell of the Bata organization. Left to right: 
Charles Slosberg, Henry Boyd, J. Stone (Shoe & Leather News) Philip Cowell 
(Bata), Charles Jones, W. Stephenson, David Cohen, Warren Reardon, A. Cad- 


man (Bata), Edson 
A. Gardener (Bata), Allen Cadwell. 


Association Technical Com- 


Indrews, J. Rhonheimer (tour manager), S. L. Slosberg, 


Below: Tom Bata welcomes the NSM 1 group ata private dinner held at the 


Dorchester on Sept. 20. 
Vational Shoe 
Bros., Ltd., Bristol, is on his left. 


. At Bata’s right is Weir Stewart. president of the 
Manufacturers Association, while J. B. Steadman of Derham 
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OPS KEEPS WEATHER 
EYE ON SHOE PRICES 


Agency Determined To Hold 
Price Line 
alana 

A close, if nebulous sort of watch 
is being kept on shoe prices, now 
that suspension is on, say top Office 
of Price Stabilization officials hand- 
ling shoes and leather. 

Thus, officials of the agency say 
they are watching advertisements, 
the prices of shoes in stores with 
emphasis on so-called “bell-wether™ 
brands of shoes. 

“We have no intention of sitting 
like wooden Indians in the event that 
shoe prices start climbing higher and 
higher, while costs, including mate- 
rials remain at the present levels.” 
said one official. 

“A word of warning is sometimes 
good for the industry, and I hope 
that events will show we were correct 
in suspending price controls. 

“If I find that shoe prices are ris- 
ing at retail, I’m going to telephone 
the manufacturer and ask where the 
rise is showing up, at manufacturing 
or retail levels. 

“I’m going to ask the reasons, and 
ask if we can expect more rises un- 
less we put back price controls speed- 
ily.” 

The price watching system, very 
much played by ear, is different from 
the exact daily watch being kept even 
today by charts over hide and skin 
prices at the OPS. 

There, the daily market reports 
furnish accurate reflection of doing 
day by day as regards the prices of 
hides and skins. 

Meanwhile, a government official, 
who has spent his life close to the 
hide business, foresees a one to two 
cent rise in the price of hides by the 
middle of Oct. as tanners bid for the 
last of the summer hides. 


American Hide Re-Elects 
Officers 


~ Officers of American Hide and 
Leather Co., Boston, were re-elected 
at a meeting of the board of direc- 
tors held Sept. 25 in Flemington. 
N. J. 

Claude Douthit remains chairman 
of the board, Carl F. Danner as pres- 
ident, Samuel Haight as vice presi- 
dent, Philip L. Light as vice presi- 
dent, Stanley M. Rowland as vice 
president, Charles E. Nichels as treas- 
urer, George C. Scott as secretary, 
and Timothy F. Brown as assistant 
treasurer. 

All nine directors of the company 
were re-elected at the annual stock- 
holders meeting held Sept. 24. 
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INTERNATIONAL SHOE, 


EXPAND HIDE FIRM OPERATIONS UNION FAIL TO AGREE 


Mediator To Preside At 
October 13 Parley 


Officials of International Shoe Co. 
and United Shoe Workers of Amer- 
ica, CIO, have failed to agree on 
terms of a new labor contract, ac- 
cording to Russell J. Taylor, union 
president. 

The union is seeking a union shop, 
a 20 cents hourly wage increase, and 
six paid holidays per year, regardless 
of the day on which they fall, Taylor 
said. 

International has countered with 
an offer of a three cents hourly wage 
boost provided the consumers’ price 
index jumps .6 percent above the 
current level. 

Although the union’s present con- 
tract with International expired au- 
tomatically on Sept. 30, both parties 
have agreed to extend it until Oct. 25. 











On left, Joseph J. Isaacson, president and treasurer of Isaacson Hide & Skin 
Corp., Boston hide and skin broker and receiver, who has announced the 
appointment of Harry Fine, right, well-known New England hide and skin : 
, : ; ¥ : A meeting has been arranged for 
salesman, as a director and salesman for the company. Fine has been associated es @ . . 
rae : Spr eaais liga Oct. 13 in St. Louis at which a rep- 
with Simons Hide and Skin Corp. of Boston in an active sales capacity for . : “are 
: CE Ges ig tee Ili 1 ‘ving hid resentative of the Federal Mediation 
some dime and has had wide experie nce un IUYINE, SE ong and receiving wu es and Conciliation Service will preside. 
and skins of all types. He will make his headquarters in the Boston office, The most recent meeting was be- 
call on New England tanners, and also visit shippers of hides and skins over tween a 37-man union committee 
the country. The Isaacson firm now has a staff of salesmen and receivers headed by Taylor and company offi- 
covering the U. S. and Canada. Other members of the firm are Kenneth J. cials. Taylor said that International 
McCumber, Jr., and Frederick S$. Blumenthal. rejected nearly all union’s demands. 





THE EFFICIENCY FACTOR 


Crompton Factoring is to business growth what the division of 


labor is to more efficient industry. 


picimons 
COMPASS This seasoned service specializes in converting receivables into 
i cash — continuously ... and thawing out assets tied up in sales 
and distribution. 
Crompton backs up men and machines with more working dollars 
— for greater cohesion. Your own equity capital becomes more productive. You 
can turn out the goods more efficiently — for the needs of the market. 


This service assures a perennial plus in working capital that is actually a com- 
petitive edge. That is why Crompton is doing a bigger job all the time. 


Te Kenan Teitr 
CROMPTON-RICHMOND CO,, INC. 


1071 Avenue of the Americas, New York 18, N. Y. 
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URGE BETTER METHODS 
FOR SHOE FACTORIES 


“Alert Management” Is Big 
Factor 


One key to more shoes turned out 
per man-hour of effort is identified 
today as high volume of production. 

Ewan Clague, Commissioner of 
Labor Statistics, also says that “alert 
and aggressive management” is 
needed to gain the same end. More 
machines is another factor, he says. 

Addressing the Society for Ad- 
vancement of Management, Chicago, 
recently, Clague had this to say: 

“Data for groups of plants in such 
industries as leather, fertilizer, work 
garments and footwear show that in 
all cases factories with the greatest 
increases in output during given pe- 
riods of time also showed the greatest 
average reductions in man-hours ex- 
pended per unit of output.” 

He went on: 

“Factory data for the industrial 
equipment, — electrical —_ appliance, 
leather and construction machinery 
industries illustrate the fact that 
alert and aggressive management is 
essential to the achievement and 
maintenance of high productivity. 


“The unit man-hour trends for 
factories which introduced improve- 
ments in machinery, equipment, plant 
layout or work methods during the 
periods covered were much more 
favorable than trends for factories 
where maintained the 
status quo. 

“In some instances startling dif- 
ferentials developed even in a few 
years.” 

\s for men’s shoe industry, Clague 
saw “substantial divergencies in av- 
erages of man-hours” spent to make 
a shoe among different plants. He 
suggested the “low productivity” 
plants work on modern machines and 
“efficient work methods.” 


management 


MELVILLE-MILES MERGE 

Stockholders of Melville Shoe 
Corp.. and Miles Shoes, Ince., ap- 
proved a merger of the two firms at 
a meeting in New York, Tuesday, 
Sept. 30. Miles will be consolidated 
into the Melville chain as of Sept. 30. 

Following the meeting, directors 
of Melville Shoe Corp. elected Mur- 
ray N. Rosenberg, president of Miles, 
as a director and chairman of the 
executive committee, and David W. 
Herrmann, vice-president and a di- 
rector of Miles. as a director and 
vice president of MelviHe Shoe Corp. 


STORY OF THE YEAR 


The unconcern with which the pub- 
lic greeted the suspension of price 
controls over shoes was remarked 
upon way down in Amarillo, Texas, 
in a story under a_ three-column 
heading, reading: “Removal of price 
controls on shoes goes almost un- 
noticed.” 

The story, by Thomas Thompson, 
read: “One of the jokes around the 
paper is OPS’s suspénsion of price 
control on shoes. It came over the 
wire Tuesday. ‘What, is there still 
price control on anything?’ asked 
one of the people editing wire copy 
on the desk. 

“Finally it was decided that the 
item deserved an inconspicuous place 
in the paper under a one-column 
head. It wound up in ‘overset,’ how- 
ever, and nobody thought any more 
about it until one of the local mer- 
chants called to inquire. His primary 
interest was in whether or not he 
could suspend OPS record keeping.” 


ae eceeie 


® Francis J. Rodericks has joined 
Commonwealth Shoe & Leather Co., 
Whitman shoe manufacturer, as di- 
rector of employes and personnel, it is 
reported, 





Opportunity inthe Oval... 


... can be a golden opportunity for you! 
This machine is a consistent money saver 
where seam rubbing is concerned. It com- 
bines the quality of hand rubbing with the 


speed of modern machinery. 


Three hundred dozen pairs or more per 
day are easily rubbed, whether leather or 


fabric quarters or linings. 


BOSTON POWER SEAM RUBBER 


Ute 





MAS S. 


BOSTON MACHINE WORKS (0) 


U. S.A. 





Dallas, Texas Whitman, Mass. 


Johnson City, N. Y. 


Columbus, Ohio 
Cincinnati, Ohio 


BRANCH OFFICES: 
Chicago, Ill. 
Milwaukee, Wis. 


Kitchener, Ont. 
St. Louis, Mo. 


South River, N. J. 
Los Angeles, Cal. 
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MILITARY 
BIDS AND AWARDS 





Hides 

October 6, 1952 — QM-30-280- 
53-306—Item (1) 40,880 Ibs. (18.25 
NLT) hides, cow, raw, wet or green, 
salted, 42-50 pounds average. Item 
(2) 122,640 Ibs. (54.75 NLT) hides, 
branded steer, raw, wet or green, 
salted, 65-75 pounds average. Speci- 
fication: Must be suitable for making 
leather for manufacturing 
bags and other commercial items. 
Fob Destination: San Francisco Port 
of Embarkation, Oakland Army Base. 
Delivery by October 31, 1952. Open- 
ing, New York, 4 P.M. This procure- 
ment for Civilian Supplies for Korea. 


shoes, 


Lacing Needles 

October 16, 1952—QM-30-280- 
53-277 — Item (1) Needle Leather 
Lacing 12s. Stock No. 11-453-250; 
(a) 2,600 pkg.; (b) 1,200 pkg.; 
Item (2) 100 pkg. needle, sewing 
machine, class 29 x 3 No. 21 round 
point; 100s; stock no. 12-548-350; 
Item (3) 100 pkg. needle, sewing 
machine, class 126 x 11 No. 21, 
round point; LOOs; fob Destination: 
St. Louis Medical Depot; delivery by 
November 28. Opening, New York, 
3 P.M. This procurement for the 
Army and Air Force. 


OPEN GLOVE BIDS 
Texas Glove. Co., 
Texas, and Warlong Glove Co., Con- 
nover,:N. C., were low bidder of six 
firms bidding at the opening of Army 
Invitation QM-11-009-53-186 — Item 
1, 19,950 pairs cotton gloves, leather 
palm, gauntlet type, Men’s, Type | 
Item 2, 15,000 pairs cotton gloves, 
leather palm, knitted wrist type, 
Men’s, Type II. 

The Texas Co. offered to supply all 
of Item 1 to various destinations at 
6814 cents per pair; 30 days ac- 
ceptance, net. Warlong offered all of 
Item 2 to various destinations at 
5814 cents per pair: 2(/ in 20 days. 


Brownswood, 


PERSONALITY PLUS 


At the National Home Furnishings 
Show held this week in New York, 
the nation’s smartest decorators de- 
signed their model rooms about out- 
standing personalities of the day. 

A feature of the room designed 
for Governor Adlai Stevenson was 
a floor of cowhide leather. Walls 
were covered in gray men’s wear 
flannel and the upholstery in rugged 
tweed. 


October 4, 1952 


Percy Valentine 

. retired shoe machinery inventor, 
died last week in Brooklyn, N. Y. A 
native of Natick, Mass., he was well 
known throughout the shoe industry 
in Boston and Brooklyn. Surviving are 
his wife, Marian G.; a daughter, Mrs. 
Allen Burdoin; and three sisters. 


Berthold Lienhardt 


. 77, insole manufacturer, died Sept. 
25 at Memorial Hospital, Morristown, 
N. J. He was formerly president of 
Standard «Insole Co. of Morris Plains, 
having retired in 1948 after being head 
of the firm since 1913. He had lived 


* 


in Morristown since 1921. His wite, 


Aquiline, survives. 


Freeman A. Fisher 

. . 73, shoe supplies executive, died 
Sept. 30 at his home in Brockton, 
Mass. He was vice president and sales 
manager of Hamilton - Wade Co., 
Brockton manufacturer of shoe bind- 
ings and other materials and had been 
associated with the firm for 40 years. 
A native of Sandwich, Mass., he was a 
member of the Algonquin Club, the 
Kiwanis, and a Mason. Surviving are 
his wife, Grace, and two daughters. 

(Other Deaths on Page 42) 








ANCHOR 


BRAND 


Western and 
Novelty-Style 
Shoe 
Trimmings ! 











Now! Neat, handsome and durable . .. ready for immediate applica- 
tion and especially designed for both adult and juvenile cowboy 
boots — a complete line of Anchor Brand Western and Novelty- 
Style Shoe Trimmings in every size and style imaginable! 

You'll find that the Anchor Brand Line includes a full selection 
of top quality buckles made for wear and authentically styled with 


a Western flair . . 


. as well as ornaments that hook on in a jiffy 


and look plenty nifty . . . dees, rings, loops and fastenettes . . . plus 
hundreds of other useful, colorful trimmings for every purpose. 


Try us and see... 


Write for complete details on ANCHOR BRAND Trimmings! 


NORTH & JUDD MANUFACTURING CO. 


New Britain, Connecticut 
New York + Boston + Philadelphia - Atlanta + Chicago + St. Louis + Dallas » Los Angeles » San Francisco 
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@ Frank Reed, president of Besse, 
Osborn & Odell, Inc., Boston sheep- 
skin tanner, gave a talk on sheepskin 
tanning to the Boston Guild for the 
Hard of Hearing on Sept. 29. Reed 
illustrated his talk with slides and vari- 
ous samples of skins and leather as 
well as finished shoes. As part of a 
personal leather promotion program, 
Reed expects to speak before the 
Lion’s Club in Fort Worth, Tex., at 
an early date. 


© W. T. Bowers, division manager 
of the Friendly-Acrobat Shoe Co., sub- 
sidiary of General Shoe Corp., has been 
elected chairman of the company’s ad- 
visory board of directors. 


® David Rosenstein of E-Z Foot- 
wear Corp., New York City, has been 
elected treasurer of the National As- 
sociation of Playshoe and Slipper Man- 
ufacturers. He William 
Wrubel, who has retired. 


succeeds 


® Victor Calvani has joined Ameri- 
can Maid Footwear, Inc., as fitting 
room foreman. 


® Joseph DeCaneo has resigned as 
superintendent of Triple Novelty 
Footwear Corp. DeCaneo has held the 
post since 1938. 


® Shoe designer and plant executive 
Joseph Ijardi has joined Barre Slip- 
per Co., Inc., Wilkes-Barre, Pa. 


® Charles C. Tarbutton has an- 
nounced his resignation as vice presi- 
dent, general sales manager and direc- 
tor of W. B. Coon Co., Rochester, 
N.Y. Tarbutton, who joined the firm 
in June 1950 after a long career in 
the shoe industry, did not disclose his 
plans for the future. His resignation 
is effective Oct. 15. 


® Bernard Wiener has resigned as 


sales director of Eastern Footwear, 


Inc., after five years with the firm. 


® Philip Harries-Jones has been 
elected executive vice president and 
general manager of Selby Shoe Co., 
Portsmouth, O. He succeeds as gen- 
eral manager N. B. Griffin who will 
continue as president until his retire- 
ment next June. Harries-Jones first 
joined Selby in Oct. 1951 as vice presi- 
dent in charge of foreign operations. 
Previously, he was assistant managing 
director of Manfield & Sons, Ltd., 
Selby licensee in England, for more 
than 20 years. 


® Carroll H. Connor, general man- 
ager and director of Stone Shoe Co., 
Cleveland, has been elected president 
of the firm. He will also continue as 
secretary and general manager. Alice 
B. Roberts, widow of the late Jay H. 
Roberts, former president, becomes 
vice president and treasurer while re- 
maining as principal — stockholder. 
Harry C. Duke has resigned as mer- 
chandise manager to go into his own 
business near Miami, Fla. 


@ Nathan B. Swift, great-grandson 
of the founder of Swift & Co., Chi- 
cago, has been elected a vice president 
of the firm. He was formerly an as- 
sistant vice president and is one of 
four members of the Swift family who 


* now are associated with the company. 
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Convert into 


CASH! 


those odd-lots of leather, or excess materials, 
unused machines or equipment you no longer 


© Convert these unused things into cash, save 
storage space and increase efficiency. 

® This can easily be done by using the Want 
Ads of LEATHER AND SHOES . . 
small cost. ($2.50 per inch) 

® That's one good way—and one way is all 
you need—to make 
sands of shoe and 
purchasing agents—who may need most what 
you have to sell. 


Mail Your “Want Ad" to the publication offices of: 


LEATHER 
and SHOES 


300 West Adams St. 


. at very 


our offerings to thou- 
eather executives and 


Chicago 6, Ill. 
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STRENGTH OF HIDE MARKET 
HAS TANNERS IN QUANDARY 


Leather Demand Does Not Justify Sizable Price 
Increases 


Calf hardest hit by advances. 
Tanners undecided on prices. 
Fear loss of business. Same situ- 
ation in sole to lesser degree. 
Sides active. 


Sole Strong 

Boston sole leather tanners find 
situation difficult this past week. 
Strength of heavier hides plus short- 
age of top quality bends along the 
line call for price increases. Actual 
sales do not warrant increases and 
tanners fear further price resistance. 
There is little they can do at moment 
but hold prices at lists. 

Actual selling prices remain closer 
to quotations. Because tanners have 
little leeway, they must get current 
prices at least. This means, when 
sales are made, that 10 iron and over 
bends (better quality hard to find) 
bring 52-53c for top grades, 9/10 
irons around 55-56c, medium bends, 
8/9 irons around 59-62c, and light 
bends around 68-69c¢ with some tan- 
ners asking up to 70c. 

Sole leather tanners of Philadel- 
phia find things going along pretty 
much the same as last week. There 
good activity in factory bends. 
Heads and bellies continuing to find 
a market. Findings remain dull with 
absolutely nothing to indicate any 
possibility of an increase in demand. 


Is 


KIND OF LEATHER 


CALF (Men’s HM) 
CALF (Women’s) 
CALF SUEDE 


KID (Black Glazed) 75-90 


KID SUEDE 80-92 
54-58 50-56 55-80 70-86 


PATENT (Extreme) 


SHEEP (Russet Linings) 17-28 
50-58 48-58 60-67 


KIPS (Combination) 


EXTREMES (Combination) witiie 47-53 
WORK ELK (Corrected) 36-44 


SOLE (Light Bends) 68-70 
23-25 24-25 40-48 64-68 


50-53 50-55 85-90 
34-38 32-38 34-37 40-45 


BELLIES 
SHOULDERS (Dble. Rgh.) 
SPLITS (Lt. Suede) 


SPLITS (Finished Linings) 21-23 


SPLITS (Gussets) 16-18 
7% 7 12% 13% 


1714-18), 


WELTING (% x %) 
LIGHT NATIVE COWS 


85-1.05 
80-1.00 
85-1.00 80-95 


Sole Offal Unchanged 

Sole leather offal tanners in Bos- 
ton report situation about same as in 
recent weeks. Not too much business 
done except in bellies and double 
rough shoulders. Other selections 
lag, particularly single shoulders. 

Prices are same as before. Bellies. 
both cow and steer, sell at 23-25c. 
Double rough shoulders at 46 for 
heavies, up to 52-53c for lightweight 
welting stock. Single shoulders too 
slow to quote. Heads slack at 15c 
average. Fore shanks same in 13-16¢ 
range, hinds at 18-20c. 


Calf In Squeeze 

The somewhat unexpected increase 
in calfskin prices over past week and 
a half has put calf tanners in a spot. 
Although further price increases on 
leather are justified by strength of 
good skins, tanners ponder just how 
much of an increase the market will 
bear. As it is, they have been meet- 
ing strong price resistance. However, 
skin situation leaves them little 
choice but to raise leather prices 
only question is by how much. 

Better grade women’s weights now 
around $1.00 with best volume still 
in middle 70’s and down for smooth 
leathers. Tanners say new increases 
will have to be at least 5c to cover 


Prices and Trends of Leather 


THIS MONTH YEAR 1951 
WEEK AGO AGO HIGH 


1,18-1.35 
1.15-1.30 
1.30-1.40 
8$0-1.25 
70-1.02 


73-1.00 80-1.10 
70-90 70-1.00 
80-1.10 
75-90 70-1.05 
80-92 70-90 


17-28 18-32 20-35 


46-54 60-64 
36-46 50-60 68-73 
67-70 83-88 1,02-1.08 


93-1.02 


21-23 20-25 26-30 
16-18 21-26 


lV 


171-18 34-35 41 


All prices quoted are the range on best selection of standard tannages using quality 


rawstock. 
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Armour’s 


© QUALITY 


Leathers 


CRYSTAL 
VEALS 


w 


... Selected 
full grain 
aniline 

veal sides 


Specialty Leathers 
Side — Horse 
Well known Tannages 
KLENZETTE 
ANILETTE 


ROSS-ETTE 
ond the popular 


A.H. Ross & Sons Co 


Chicago 22, Illinois 





replacement costs. Top grade men’s 
smooth does better business at 90c 
and above with over $1.00 asked on 
best grades. Volume below 90c. 
Suede listed up to $1.05 but interest 
is below 90c. 
Sheep Steady 

Sheep tanners in Boston area find 
business continues at moderate pace. 
Orders not starting but come in at 








eoooseecores® 


OHIO LEATHER cow. ‘ome 


@ 67 South St. ©., INC: 
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WINDRAM 


Ouality 


COMBINING — ELASTICIZING 
PLASTICS 
BACKING CLOTH 


WINDRAM 
MANUFACTURING COMPANY 
Established 1867 
3 Dorchester St., So. Boston, Mass. 











steady pace—-these plus new business 
keep tanners occupied. Russet lin- 
ings wanted at 24c and down. Boot 
business best at 24-25c, shoe linings 
at 14-18c. Colored vegetable not in- 
spiring at 22-24c; chrome linings 
bring 27-28¢ for good quality. Gar- 
ment suede slower with up to 30c 
paid for better grades. Garment 
grain slow in low 20's. 


Kip Active 

New increases in calf leather prices 
has usual result but some better grade 
shoe manufacturers turning to kip. 
Kip tanners report good interest this 
past week with sales generally at 
lists. Corrected kips do best at 52- 
54c¢ for both men’s and women’s 
weights. Combination-tanned heavy- 
weight kips around 57-58¢ with few 
concessions reported. 

Side does a steady business. Large 
14-48c range. Com- 
bination-tanned heavyweight — ex- 
tremes bring 51-53c. Chrome-tanned 
extremes find sales at 48c and below. 
Work shoe retan in 102 40's with in- 
terest at 41-42c. 


sides move in 


Belting Leather Good 

Belting leather tanners of Philadel- 
phia say that, in general, the picture 
is quite good. Good demand for butt 
bends in all weights. There seems to 
be a shortage in the heavier weights, 
but right now, practically everything 
is selling. As long as the hide mar- 
kets remain steady, tanners are not 
forced to make any price changes. 
Prices, therefore, remain at figures 
quoted for the past few weeks. 

Shoulders remain extremely active. 
also at unchanged prices. Curried 
shoulders also still active. Curriers 
say they find business very much bet- 
ter “in every weight, in every depart- 
ment.” Curriers are also feeling the 
shortage in the heavier weights but 
they have been able to get some re- 
placements. 

There is divided opinion as to the 
reason for the current activity. A 
good deal of it is still due to the fact 
that Southern mills are continuing to 
buy in good amounts. Also, it is 
quite possible, that the firms that 
have not bought in any quantity in 
quite a while have finally reached a 
point where they must have replace- 
ments. Prices are the same as they 
have been for the past several months 
and so far no one has considered 
making any changes. 

AVERAGE CURRIED LEATHER PRICES 
Best Se mm No.2 No.3 

1,2: 8-1.30 1.14-1.20 


9-1.57 1.26-1.35 
9-1.53 1.30 
4- 
8- 


Curried Belting 
Butt Bends 
Centers 12 
Centers 24”-28 
Centers 30” 


4 
58 
52 .46 1.29-1.30 

Wide Sides 28 23 1.01-1.08 
Narrow Sides i 04-1.20 -1.16 .94-1.00 
Premiums to be added: Ex Heavy, minus 2c 
Light, plus 10c; Ex Light, plus l4c 


2-1 
51-4 
1.45-1 
ea 

12-1 


» plus Sc 
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Kid Active 

Kid leather tanners of Philadelphia 
find business quite active at the pres- 
ent. Glazed shows signs of going very 
well in red, and blue, which are con- 
sidered stable colors. Samplings of a 
variety of shades are still going out 
and most tanners feel good orders 
should be forthcoming within the 
month. 

Black suede still in demand far out 
of proportion to what was expected. 
\s a result tanners not able to make 
sales in all grades. Apparently shoe 
men were caught short in black suede 
because they had understocked, be- 
cause they were afraid to buy what 
they considered too much. Demand 
greater than had been expected 
black suede shoes, and the result is a 
shortage down the line. 

Nothing new reported about white 
suede. Linings still fairly active. 
Slipper leather definitely slow. The 
season was a poor one, and now the 
slipper leather season has drawn to 
a close with resultant poor business. 

Crushed reported as very good by 
tanners who handle it. It is selling in 
a variety of colors, in fair amounts. 
Nothing seems to have developed 
around satin mats; most tanners con- 
sider that this is a dead issue at the 
present. Nothing new reported on 
leather prices. 

Average prices quoted: 

Suede 32-92c 
Glazed 25c-92c 
Linings 25c-60c 
Slipper 25c-60c 
Crushed 35c-75e 


Satin Mats 69c-1.20 


Glove Leathers Wanted 

Demand still good for leather at 
a price. Glove buyers are finding it 
difficult to place orders and may have 
to raise the ante to get Christmas 
merchandise. Some manufacturers 
are only accepting new business from 
old customers and that in limited 
quantities, 

Men’s weight leathers selling well. 
Domestics quoted at 30c, 26c and 23c 
for the smooth and at 2le and 19c 
for the pigtex grades. Iranians bring 
26c for the top grade, 21c for the sec- 
onds and 18¢e for the pigtexers. Im- 
ported grains quoted from 65c down 
for men’s weights but the bulk of 
the business is in the lower grades. 

Ladies’ suedes not selling. Men’s 
suede leather enjoying a fair demand. 
Domestics bring 34c and 28c._ Im- 
ported varieties bring from 50c down. 
No action in Mochas. 


Garment Slower 
Manufacturers still busy turning 
out leather coats and jackets for the 
current fall and winter seasons and 
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factories continue to draw upon 
leather stocks on hand to take care 
of unfilled orders. New purchases 
of leather at a minimum and made 
only to augment depleted inventories. 
Meanwhile, emphasis in tanning 
quarters on getting out shipments of 
leather previously sold. 

While good tannages of horse hide 
garment leather still listed in some 
selling quarters at 39-40c and down. 
buyers offering a certain amount of 
resistance, Reports heard that some 
tanners would make concessions of 
a cent or two on an order for a good- 
sized block of leather. 

Sheepskin garment leather also 
moving at a slower pace. Suede fin- 
ish, in best demand, comparatively 
quiet at last purchasing — levels 
ranging 30-32c and down for better 
tannages and 28c and down for ordi- 
nary productions. Grain type of best 
tannage available at 28-29c and down 
with ordinary lots at 26¢ and down 
but very little activity reported here. 

Work Glove Same 

Situation in work glove leather un- 
changed. Broad general demand still 
lacking with the result that sales of 
work glove splits limited as to volume. 
Occasional odd lots selling in more 
or less routine fashion at going prices 
although here and there concessions 
from listed prices to the extent of a 
half cent reported. LM weight is 
quoted unchanged, No. 1 grade 14- 
l5c, No. 2s 13-14e and No. 3s at 12- 
13c. M weight alone is listed up to 
loc, 15e and 4c for the three re- 
spective grades, 

Bag, Case and Strap Spotty 

Although business still spotty, buy- 
ers want top quality leather at prices 
in line with their ideas of value. Some 
outlets willing to pay going prices 
for selected lots of leather but others 
inclined to try and make purchases 
at cheaper levels wherever possible. 

Case leather has been subjected to 
such adjustments and whereas 2! 
ounce was recently quoted at 48-50 
and 3 ounce at 52-54c, outside prices 
now regarded as too high for new 
business. Inside prices now consid- 
ered nearer the going basis. Also, 
lately quoted top prices of ranges 
listed for Grade A russet strap leather 
considered a trifle high in some 
quarters, but others consider the mar- 
ket about steady and unchanged at 
55-57¢ for 4/5 ounce; 57-59e for 
5/6 ounce; 59-6le for 6/7 ounce: 
61-63c for 7/8 ounce: 63-65c for 
8/9 ounce: 66-68¢ for 9/10 ounce, 
and 69-7le for 10/11 ounce. B grade 
quotable at 4c less and C grade an 
additional 4c less. Premiums over 
russet to the extent of 2c for colors 
and 3¢ for glazed still prevail. 
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melp for 


genuine shell cordovan — “the platinum of 
leathers’’ — for shoes, men’s belts, military 
belts and holsters, and shark print cordovan 


for tips on children’s shoes. 


Tk. Huch Leather Co. 


| 1525 W. HOMER STREET* CHICAGO 22, ILLINOIS 


KAYE & BARNES, INC. @ 93 South Street, Boston 
A. J. & J. R. COOK, INC. @ Los Angeles and San Francisco 


FRED SCHENKENBERG @ Dallas, Texas 
HARRY BLOCH @ Havana, Cuba 








GENUINE KANGAROO 
SUEDE KID 


TRADE MARK REG.U.S.PAT. OFF. 


BLACK GLAZED KID 
KID LININGS 


SURPASS LEATHER COMPANY 











Oth and Westmoreland Sts., Philadelphia 40, Pa. 


pe OR < : 


OTTAWA 
Corrected Grain 
Elk Sides 


EAGLE 
Corrected Grain 
Elk Sides 


MERICAN WOLVERINE PRINTS ‘ 
Full Grain Corrected Grain 
Prints 


HAVEN SIDES ROAMER SIDES 


Chrome Combination 
SKUFNO TUFTOE 
FLEXIBLE SPLITS 


SALES OFFICES IN PRINCIPAL CITIES 
EAGLE-OTTAWA LEATHER COMPANY, GRAND HAVEN, MICH. 
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4 
CUSTOM MADE FOR YOUR 
EVERY NEED...dust Name it 
Strippings of every type in either 
leather or fabric, plain and in 
colors, to your exact specifications, is 
our specialty. You can depend on 
GAYWOOD quality ond delivery. 
WRITE FOR SAMPLES AND PRICES 


GAYWOOD 


MANUFACTURING COMPANY 
1906 PINE ST. + 5T. LOUIS 3, MO. 


REPRESENTATIVES 


H. A. Cohen, San Francisco 4. P. MeGrath & Son, Rochester, N. Y. 
Harold Mayr & Associates, Milwaukee P.C. Fernandez & Co. Lid., Havana, Cuba 
Altred G. Schwab, Cincinnati Vogel Helmbolz, Baltimore 

{gents in Many Foreign Countries 


SERVING AMERICA’S LARGEST SHOE INDUSTRIES 








SMOOTH AND ELK 


eeeeee| THE BEST BY TEST 


VEGETABLE 
For Linings, Bags, Don't inquire about our INDIAN 
Case, and Strap TANNED and RANCH TANNED 
INDIAN sl LEATHER unless you want quality. 
LEATHER These leathers are not the Cadillac but 
the Rolls Royce of all CASUAL 
LEATHERS. 


For Fine Casuals 
and Sport Shoes 
* 


Contract Tanning 


VOL AU 


1830 SO. THIRD ST. MILWAUKEE 4, WIS. 


FOR POSITIVE 
snk Ga Oo MO | 


ADRIAN 
X-RAY Shoe Inspector 


Visual fluoroscopic inspection no fingertip 

searching to locate sharp tack points, Shows 

entire shoe interior, shank, staples at a 

glance ; 
Faster—one employee with Adrian X-Ray t ‘ Full details 
can do the work of two using other means 
Easy—requires no training to operate with 
expert efficiency. 

No Installation Problem-—One self contained unit on 
castors for easy location uses ordinary 110 volt, 
A. C. current only 30” x 30” floor space 

Class A, Cabinet Type Unit—Totally enclosed, totally 
protective. Built to American Standards Ass'n. Specs. 
Guaranteed—Sold outright or leased 


on request. 


M. B. ADRIAN & SONS 
X-RAY CO. 


352 E. Word St, Milwaukee, Wis 
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Tanning Materials Steady 


Buying interest for tanning ma- 
terials steady but moderate—prices 
firm. Tanning Extracts unchanged. 
Consuming inquiry for tanning oils 
shows a fairly good tone and stable 
quotations prevail. 


Raw Tanning Materials 


Divi Divi, Dom., 48% basis shp’t, bag 
ceseeeeeses $70.00-$72.00 
“Fair Average’ $103.00 
**Merchantable’’ 


Wattle bark, ton. 


Sumac, 28% leaf . 
Ground : 
Myrobalans, J. 1's 
Genuines . ° 
Crushed, 40% . 26% 

Valonia Cups, 30-32% guaranteed 

Valonia Beards, 42% guaranteed 

Mangrove Bark, 30% So. Am. ........§ 
Mangrove Bark, 38% E. African $79.00-$81.00 


Tanning Extracts 


Chestnut Extract, Liquid (basis 

25% tannin), f.o.b. plant 

BE SES iene 5.9:45.65:8 Fou Ke oss 

Barrels, c.l 

CS ANG G pris Sire ce Maura eek a's 
Chestnut Extract, Powdered (basis 

60% tannin), f.o.b. plant 

Bags, c.l. . teccsseese Be 

Bes MNS ene ct kucb eeckokebakbancns Dee 
Cutch, solid Borneo, 55% tannin, 

eS aks vance toes neele ea ea eke 
Hemlock Extract, 25% tannin, tk. cars 

COLD, WOT ocevesessevesecbaase¥s -0625 

WOO Bike sccwsecccces essence Oe 
Oak bark extract, 25% tannin, Ib. 

bbls. 6%-6%, tks. AER AS 
Quebracho extract 

Solid, ord., basis 63% tannin, c.1. 

kk err one she Gas 

Solid clar., basis 64% tannin, c.l. .12 3/16 

Liquid basis, 35% tannin, bbls. ..... 

Ground extract oon 
Wattle extract, solid, c.1. 

(plus duty) So. African . 

Wattle extract, solid, c.1. 

(plus duty) East African ........ 
Powdered super spruce, bags, c.1. 

BEERS Ses 4 epewerpasngeaticscesciss ne 
Spruce extract, tks., f.0.b. wks. ...... .01% 
Myrobalan extract, solid, 55% tannin.. .08 

(plus duty) 

Myrobalan extract, powdered, 60% tan- .10 
nin (plus duty) 
Valonia extract, powdered, 62% tannin .09% 

(plus duty) 

Oak Bark Extract, Powdered, Swedish, 

| a Perr ee ree 
Quebracho Extract, Powdered, Swedish 

spray dried, 80% tannin ......... 
Wattle Extract, Powdered, Swedish, 

T3% CAMNMIN 2... cc ccccccccccccccvece 
Powdered Spruce, spray dried, Swedish 
Myrobalan, Swedish, Powdered 68-70% 
Oakwood, Swedish, solid, 60-62% 
Oakwood, Swedish, powdered, 64-66%. . 
Larchbark, Swedish, solid 54-56% ... 
Larchbark, powdered Swedish Spray- 

dried, 60-62% .. ivere hoes e cov 


08% 


06% 


12% 


Tanners’ Oils 


Castor oil, No. 1 C.P. drs. l.c.1 29% 

Sulphonated castor oil, 75% cae <a 

Cod Oil, Nfid., loose basis, gal. ..$1.00-$1.05 

Cod, sulphonated, pure 25% moisture .14 

Cod, sulphonated, 25% added mineral .12 

Linseed oil tks., f.o.b. Minn. ......+-+- + 
drums . cee ns ceccesessenovess 

Neatsfoot, 20° C.T. 

Neatsfoot, 30° C.T. .....cccecee 

Neatsfoot, prime drums, c.l. .... 

Neatsfoot, sulphonated, 75% 

Olive, denatured, drs. gal. 

Waterless Moellon .. appar stees 

Artificial Moellon, 25% moisture 

Chamois Moellon, 25% moisture ...... 

Common degras ........+-+++- 

Neutral degras .......... 

Sulphonated Tallow, 75% 

Sulphonated Tallow, 50% .... ose 

Sponging compound .........++-+++++% 

a Tecrah ds Ge thwekabes 

Sulphonated sperm, 25% moisture .. 

Petroleum Oils, 200 seconds visc., 


6% 


COD.  ccccccccccvcccccescceesecoers 
Petroleum Oils, 150 seconds visc., tks., 


BOB. cccccevcOccccvccecconscctoces 
Petroleum Oils, 100 seconds visc., tks., 
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PACKER HIDES HOLD STEADY 
WITH ACTIVITY LIMITED 


Tight Supply Situation Keeps Prices Firm Despite 
Spotty Buying 


Big Packers Steady 

The big packer hide market opened 
the week with a steady to firm under- 
tone. Trading, however, was rather 
slow getting started due partly to 
the religious holiday Monday and the 
fact that packers were not very anx- 
ious sellers. 

All four big packers have held a 
closely sold up positien on practi- 
cally all selections, even selling ahead 
into the kill at some points, with the 
result that most of the Sept. hides 
have been sold. Because of the closely 
sold position of the market, not much 
demand would be required to hold 
prices fairly firm. 

CIO workers of one big packer 
walked off their jobs at five plants 
and the work stoppage has curtailed 
operations including take-up and de- 
livery of hides and skins previously 
sold. Thus far, none of the other 
packers has been affected but if the 
strike spreads to other plants, pro- 
duction and shipment of hides will 
show a corresponding decline. 

Meanwhile, cattle receipts con- 
tinue heavy at principal live markets 
and most packers operating on full 


schedules. However, a considerable 
percentage of range cattle coming to 
market is being purchased at some- 
what lower prices by stockers and 
feeders and are being shipped back 
to feed lots for further fattening or 
finish feeding to produce top quality 
beef. Consequently, actual slaugh- 
tering, although heavier in the past 
few weeks, is still running at a rate 
well under figures shown for live 
cattle arrivals at principal markets. 

Light hides continue in demand at 
mostly steady prices. Demand for 
light native steers sufficient to hold 
this selection steady at 18c. Even 
heavy cows, draggy at 171%-18e as 
to points, sold at unchanged prices. 
Heavy native steers continued to re- 
ceive good call at 16c but packers 
had comparatively few of these to 
offer. 

While packers were able to obtain 
14c advances on branded steers and 
cows from Eastern dealers, reported 
partly for export, larger domestic sole 
leather tanners unwilling to pay the 
higher level and it remains to be seen 
whether the new prices can be main- 
tained. 





HIDE FUTURES 


COMMODITY EXCHANGE, INC., FUTURES MARKET 





Close 
Oct. 2 


Close 
Sept. 25 


High Low 
For Week For Week 





October 16.65B 
January 15.59T 
April 15.05B 
July 14.95B 
October 14.85B 
January 14.75B 


Total sales: 


16.45 
15.38 
14.90 
14.90 
14.65 
14.70 


16.85 
15.80 
15.18 
15.15 
15,12 
14.70 


16.85T 
15.60T 
15.20B 
15.05B 
14.90B 
14.75B 
187 lots 








Independents Sold Up 

One outside packer reported some 
interest shown in butt branded steers 
alone at 13%c but reluctant to sell 
these unless Colorados could be 
moved at 13c. Talk in some quar- 
ters that outside packers might con- 
sider a firm bid of 12'sc on the 
Colorados. Nevertheless, large mid- 


L. 

H. 
LINCOLN 
and 
SON 
INC. 


COUDERSPORT 
PENNSYLVANIA 





Witt 

© SPRUCE EXTRACT 
wil 

© POWDERED SUPER SPRUCE 
THM 

© LACTANX 


HIDE AND SKIN QUOTATIONS 


ROBESON 


PROCESS COMPANY 


Suspended 


Week Ago Month Ago Ceilings 


Heavy native steers 16 16 164% 33 28 
Light native steers 18 174% 18 35 31% 
Ex. light native steers 191 191% 19 371, 34 
Heavy native cows 171-18 171-18 18 34 29 
Light native cows 1742-1812) 17Y,-18% «1714-18 34-35 31-32 
Heavy Texas steers 13 13 13 28 25 
Butt branded steers 131% 13 13 2812-29 25 
Light Texas steers 151% 15% 16N 33, 29%, 
Ex. light Texas steers 18 18 174,N 35 32 
Colorado steers 13 12% 12% 27% 24% 
Branded cows 15% 15 -15% 15 «15% 31 2814-29 
Native bulls 92-10 914-10 10 -10% 22%2-23 20 
Branded bulls 84-9 814-9 9 -9Y% 2114-22 19 
Packer calfskins 4212-50 421-50 37-45 50 -57), 65 
Packer kipskins 28 -40 28 -40 30-35 40 -40% 50 


Present Year Ago 


GENERAL OFFICES 
500 Fifth Avenue 
New York 16, N. Y. 


OPERATING PLANT AT 
Erie, Pa. 
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WHEELER 


Open end Welt and Lace Cutting Machine 
for cutting 
STRAPS and SPECIALTIES 


WELTINGS 
FELT STRIPS 
HASKELL—HALL, INC., 


BELTING 
LACE LEATHER 
36 Webb St., Salem, Mass. 
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SYNEKTAN 0-230 
FAT LIQUOR L-90B 


For White Leather At Reasonable Cost 
White Leather In Sheep, Goat, Calf 


Or Sides 


White Tan In Combination With 


Chrome 
White Nubuck, White Suede 


White Bleached Chrome Stock 
White Extract Type Of Leather 


cE HIGH GRADE LEAT 


ete: 


“FUNGIZYME BATES 
AS — BS — CS 
Pancreatic bating salts of 
standard, controlled 


quality. 
SULPHONATED OILS 
(Various Bases) 


MONOPOLE OIL 
(For Finishing) 


Samples and information upon request. 


Plants in 

Clifton, N. J. 
Carlstadt, N. 
Los Angeles, 





Cali. Ey A 


ES WOLF & co. 


PASSArC,m. a. 























Look, John, one has a fife, one a 
drum, the other a headache . 

because he didn't fatliquor with 
oils from Salem Oil & Grease Com- 


pany to help make better leather. 
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western independent packers well 
sold up and say most selections could 
be sold without difficulty at 
prices. 


going 


Small Packers Steady 

Market has remained steady and 
fairly active. In southwest, light 
hides averaging 40-42 lbs. reported 
sold at 164-17c for 40-42s and 
Texas 39-40 lb. avg. brought 171sc. 
In midwest, some good 40-41 Ib. avg. 
hides sold at 17c. Several cars of 
46-48 lb. avg. hides sold at 1514c 
flat and 16c selected and some 50-52s 
made 15c flat fob. However, good 
50-52s were instances 
at 1415c selected fob. 

Several cars of 55-58 lb. avg. small 
packers moved at 14c and 60-62 lb. 
avg. at 13c selected for natives with 
brands 114-2¢ less, fob. shipping 
points. Heavier descriptions neg- 
lected although bulls received some 
call at 8-814c selected fob. depend- 
ing upon average weights. Some 
under 80 lb. avg. bulls sold at 8c 
flat fob. Some 54-55 lb. avg. small 
packer allweights brought 141c se- 
lected fob. 


sold in some 


Country Hides Improved 

Buyers and sellers showed evidence 
of coming a little closer in their ideas 
of value. Several cars sold in the 
range of 11-11'%e flat trimmed fob. 
shipping points for allweights. Scat- 
tered odd lots of very choice hides 
sold at premiums ranging 1214-13c 
fob. shipping points. 

Glue hides unchanged at 814-8°4¢ 
fob. Country bulls in carload lots. 
which last sold at 6%4c fob., met 
some buyer resistance, some outlets 
only bidding 64c 


Calf & Kip Move 

Some trading developed in big 
packer calf, two killers selling about 
50,000 comprised of St. Pauls at 
50-45c, Wisconsin points at 4712-45 
and St. Louis-Rivers at 47) 2M, bc 
for heavy and light. Two seins 
also sold 6,000 kips from Kansas 
City at 35c, steady. Previously, kip 
trading done at 40c for St. Paul, 
371c Chicago, 35c Kansas City and 
at 30c for southwesterns while over- 
weights from northern points brought 
28c and southwesterns 261%c. Pack- 
ers last sold regular slunks at $1.95 
and large hairless at 75c. 

Some activity in small packer all- 
weight calf at 3744-40c and kip at 
27!oc. Country skins in carlots 
moved at 18-18loc for calf and 164.- 
l7c for kip. Small lots of country 
skins bought at 15-l6c for both calf 
and kip. 
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Use LES WANT ADS 


for sale of 


machinery, 
equipment, 
* supplies, 

plants, etc. 


— * — 
They get results— 
only $2.50 per inch 


— x -—— 


Send copy to 


Leather and Shoes, 
300 W. Adams St#-., 
Chicago 6, Ill. 














The 
United 
Way 





for ALL Red Feather Services 











Horsehides Ease 


A little easier undertone to this 
market as buyers not anxious to du- 
plicate previous purchase prices. Tan- 
ners and cutters alike complain that 
garment leather business has tapered 
off. Based on last sales, untrimmed 
northern slaughterer whole hides are 
quoted at $7.25-7.50 and trimmed lots 
at $6.50-6.75 fob. shipping points. 
Regarding cut stock, fronts reported 
available at $5.50-5.75 but not very 
many selling. Butts, 22” and up, 
toppy at $2.00-2.25. 


Sheep Pelts Weaken 

Easiness developed in this market. 
Big packer clips and shearlings sold 
at lower prices. Prices on the clips 
ranged downward from $3.15 to 
$3.00 and later this week as low as 
$2.75. The No. 1 shearlings dropped 
to $2.75 and subsequently sold at 
$2.50-2.60. Reasons for the decline 
were increased production meeting 
with a slackening demand as mouton 
tanners have passed the peak of their 
fur producing season. 

No. 2 shearlings sold at $1.70-1.75 
and No. 3s at $1.00-1.10. Lamb pelt 
market unchanged at $2.75-3.00 per 
cewt. liveweight basis for current pro- 
ductions of packer choice westerns. 
Buyers continue to name around 
28-30c on full wool dry pelts and 
reported a few more offerings from 
sellers who asked 31-31 4c fob. Some 
pickled skins sold at $10.50 per doz. 


Dry Sheepskins Balky 

Local selling quarters state they 
are still having difficulty in inter- 
esting buyers at prices asked by ship- 
pers. The latter show little inclina- 
tion to reduce asking prices as they 
are well sold up. 

Wool sheep markets firmer again 
as reports from Sydney, Australia, 
auctions stated that 47,600 skins were 


offered and prices were generally 
two to six pence higher. Local fell- 
mongers buying on account of the 
abattoir strike. No sales at Mel- 
bourne. Reports from Argentine 
market state sellers able to obtain 
higher prices from local buyers who 
are selling to Europe. 

Shearling market slow and nomi- 
nal. Further offerings of Argentine 
frigorifico shearlings failed to inter- 
est buyers here and believe sold to 
Europe. No late offers from the Cape 
as asking prices out of line with this 
market. 

Hair sheep markets rather slow ex- 
cept for Brazil cabrettas. There is 
interest in regulars at $12.25 but ship- 
pers have firmed up and _ generally 
want 50c more. Some combined sales 
of 70¢, regulars and 300% specials 
at $13.25-13.50, basis manufacturers. 


Pickled Skins Limited 

Trading limited as very few for- 
eign skins available. With New Zea- 
lands in between seasons, other vari- 
eties offered in small lots and usually 
at prices above buyers’ views here. 
Domestic market about steady as while 
last confirmed sales were at $10.50 
per dozen, some sellers still have 
views 50c higher. 


Reptiles Slack 

Some business passing but no real 
movement as buyers unwilling to meet 
some of the prices. Madras bark 
tanned whips, 4 inches up, averaging 
Ll inches, 70/30 selection, sold at 
74c, skins averaging 4°4 inches sold 
at 79c, and cobras, 4 inches up, av- 
eraging 41% inches, 80/20 selection, 
went at 47c. While further lots of 
whips available at above levels, seller 
wants a premium on further offers of 
cobras. Other shippers were asking 
73-75¢ for the 44-inch average 
whips. U.P. whips are available at 
from 62-66c, as to shippers and as- 
sortment; and buyers’ ideas 60-63e, 
as to lots. 





Not merely a name, but 
a brand of Distinctive Ex- 
cellence. 





MANUFACTURING SPECIALISTS—FATLIQUORS, SULPHONATED OILS, 
HARD GREASES AND SOAPS FOR TANNERS 
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Everett, Massachusetts 
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Caleutta market firm with bids of 
56-57¢ said refused for 4-inch up, 
averaging 41-inch, 60/40 selection, 
shippers asking 60-62c. Some busi- 
ness in lizards with wet salted back 
cut Agras, 9 inches up, averaging 
10 inches, 80/20 selection, going at 
28e while bids 66c made for wet 
salted Bengals, 10 inches up, averag- 
ing 11 inches, 80/20 selection, with 
68 asked. Not much interest in of- 
fers of smaller sizes. 

Wet salted ramgodies, 10 inches up, 
averaging 13 inches, 75/25, held at 
15c. Brazil market slow as season 
about over on back cut tejus. Some 
giboias available at 48c fob. with 
little interest. Chameleons firmer 
with l6c fob. now asked. No change 
in the Argentine or Siam markets. 


Deerskins Tight 

Reports from Brazil state relatively 
few available stocks of “jacks.” Ship- 
pers asking 72c fob., basis importers, 
while buyers now willing to pay 70c 
fob., as against last confirmed sales 
at 2c less. Good demand for Siam 
deerskins but reports state that stocks 
are well cleaned up. 

Peruvians firmly held in combina- 
tion with peccaries. No change in 
New Zealand market as offers. still 
lacking. Honduras slow and now of- 
fered at 48c c&f. 


Pigskins Firm 

Buyers in Fulton County still 
chiefly interested in leather or spot 
skins that can be made up for this sea- 
son. As yet a little too early for the 
spring and dealers about the only ones 
operating at origin. Shippers, how- 
ever, quite firm at origin and show 
little inclination in reducing prices. 

Some business in Bolivian grey pec- 
caries at $1.45 c&f. and blacks at 15c 
less. A small lot of Manaos grey pec- 
caries on spot sold at $2.10, basis 
manufacturers, and further lots said 
to be available. Not much interest 
in blacks, which were included at 40c 
less. Para grey peccaries offered at 
$1.50 fob. and blacks at $1.30 fob.. 
with bids 10c less noted. Wet salted 
capivaras available at $2.25  fob., 
while dry Chaco carpinchos firmly 
held at $2.70 fob. 


Goatskin Prices 
Last 
Month 


$7%-8. 


Today 
$8-8%4 
. $6.50 $5.50 
. $7.00 $7.00 
Nom Nom 
Daccas . . Nom Nom 
Calcutta Kills . AP $7.90-8 $7-74 
Coconadas (1.70/1.80 Ibs.) $8%-9% $8%-8% 
Deccans (1.70/1.80 lbs:) $8%-9% $84-8% 


INDIA & PAKISTAN 


Amritsars (1200 Ibs.) 
Best Patnas 
Mozufferpores 
Dinajpores 


CHINAS 

Szechuans, |bs Nom Nom 
Hankows Ibs Nom Nom. 
Chowchings dz Nom Nom. 


MOCHAS 
Berberahs 
Hodeidahs 
Battis . 

Batti types 
Addis-ababas 


AFRICANS 

Algiers .... 
Casablancas 

Marakesh .. 
Constantines 

Orans . 

Tangiers 

West Province Ex, Lts 
Port Elizabeth Ex. Lts 
Nigerians Ibs 
MOMDASAS az 


LATIN AMERICANS 
Mexicans 


Matanzas, etc 
Oaxacas 


(flat) 


Venezuelans 
Barquisemetos 
Coros ° 
Maracaibos 
La Guayras 


Colombians 
Rio Hache 
Bogotas 


West Indies 
Jamaicas 
Haitians 

san Vomingos . 


Brazils 
Cearas . 
Pernambucos 
Bahias 


Argentines 
Cordobas /Santiagos 
Pampas 


Peruvians 
Paytas 
Ayacuchos .. 


$8'>-8% 
Nom 
$12-12', 
$9% -10 
$8.25 


. $9.00 
. Nom 


Nom 
$10.00 
Nom 


. Nom 


42¢ 

40c 

92-93¢ 
$10-10.60 


Nom 
Nom 


Nom 
Nom 


64%e 
ile 


37e 


Nom 
Nom 





Solid and Powder 


Italian Stainless Sumac Crystals 


TANEXCO, INC. 


549 W. WASHINGTON BLVD. 


CIPEC BRAND 


Sole Agents 


ITALIAN CHESTNUT EXTRACT 


Made from Live Wood 


CHICAGO 6, ILLINOIS 











sulfonated soya-bean oil. 








Sulfonated Oils and Fat Liquors 


Sulfonated castor oil, sulfonated neatsfoot oil, 
sulfonated cocoanut oil, sulfonated peanut oil, 
sulfonated linseed oil, sulfonated sperm, and 


High and Low Sulfonation and Special Grades 
FINETEX, INC. 


Manufacturing Chemists 
POMPTON PLAINS, N. J. 
Post Office Box 414 
Route 202 and Jackson Avenue 
Phone: Terhune 5-2520 
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News Quicks 


About people and happenings coast to coast 





Massachusetts 
© Officials of Graton & Knight Co., 


Worcester tanner, and Local 46 of 
Internaticnal Fur and Leather Work- 
ers Union, have signed a-new two 
year labor c effective Jan. 1, 
1953. The centrac: provides for pay 
| 


increases ranging from three to seven 


satract, 


cents per hour, a three weeks’ paid 
vacation for employes with 15 years’ 
continuous service, and other benefits. 
Che union may reopen wage negotia- 
tions prior to Jan. 1, 1954. 

® Ayers Shoe Corp. of Boston has 
added new lines of single-sole, slip- 
lasted and stitchdswn infants’ shoes to 
its regular line of “Litile Skipper” in- 
fants’ Moccasins. J. Roberts Ayers, 
treasurer, has announced the appoint- 
ment of Louis I. Weitzman as vice 
president in charge of sales. Weitzman 
has been active in the shoe industry 
for many years and recently operated 
the J. J. Grover Shoe Co. in Merri- 


mack. 


@ Members of the New England 
Export Club, Inc., will meet at the 
Parker House in Boston on Thursday, 
Oct. 9; to hear Gordon H. Michler, 
Advisor on Foreign Government Rela- 
tions, Standard Oil Co. of New Jersey, 
“Current Trade 

The meeting, known as 


speak on Foreign 
Problems.” 
Presidents’ night, opens at 7:00 p.m. 
Michler has made several trips to Ger- 


many in recent months. 


® Myer Kirsteen of Irving Tanning 
Co., Boston, reports the purchase of 
the former Berco Leather Co. tan- 
nery on Foster St., Peabody. Kirsteen 
expects to begin operations in the 


plant as soon as possible. 


® W. Milender & Sons, Boston tan- 
ners’ representative, has moved to new 
quarters at 85 South St. 


® Barcy Shoe Co., Inc., of Lowell, 
has announced the appointment of 
Frank Gorman as leather buyer and 
quality man. The company is expand- 
ing production of cemented women’s 


novelties and flatties. 


New York 


© The Boot & Shoe Travelers As- 
sociation of New York, Inc., has 
advanced dates of its Spring Market 


October 4, 1952 


Week to Nov. 30-Dec. 4 in anticipa- 
tion of earlier buying due in part to 
an early Easter. 


© United States Rubber Interna- 
tional Corp. has coacluded an agree- 
ment with the Puerto Rico Industrial 
Development Corp. which will give 
the American firm a factory az Baya- 
mon for the manufacture of rubber 


and canvas foctwear. The Puerto 


S ; 
HEELING BOARD 


> 
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Rican corporation will provide a build- 
ing of 23,000 sq. ft. on a site of four 


and one-half acres. 


© Hussco Shoe Co. is giving away 
Alaskan husky puppies in shoe stores 
across the nation as part of its cam- 
paign to boost sales of its Huskies 


sport shoes. 


© Pfaff Industrial Sewing Machine 
Corp., New York, has announced the 
appointment of two new distributors 
cf its lines. Paul Zellweger, vice presi- 
dent and general manager, reports that 
Thomas C. Newman & Sons of 
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Johnson City, Pa., and Manufactur- 
ers Supplies Co. of St. Louis, will 
handle Pfaff lines in their respective 
territories. 


© Fownes Bros. & Co., Inc., has 
been designated to make women’s 
gloves under the name of Mme. Schia- 
parelli. The gloves will be made in 
Fownes plants located in Amsterdam 
and Gloversville and sold through a 
new Schiaparelli division. First lines 
will be placed on the market in time 
for Easter and will be priced from $4 
to $10 at retail for fabric gloves and 
correspondingly higher for leather 
gloves. 


® The following members of the 
New York Shoe Superintendents’ 
and Foremen’s Association were of- 
ficial delegates to the Montreal Con- 
vention of the North American Shoe 
Foremen’s and Superintendents’ 
Association: Moe Rosner, Joseph 
Goldsmith, Charles Dinolfo, Harry R. 
Levy, Joe Welsh, Patrick Pisano, Jack 
Geffner, Jules Schneider, Leo Stern, 
Abe Gorelick, and Vincent Melchore. 


® I. Miller & Sons of Long Island 
City has announced that Murray 
Planco has resigned as head of the 
styling division for I. Miller and 
Millerkins lines. Rather than naming 
a successor, the company has divided 


Planco’s duties among other members 
of the styling department. 


®@ Final papers in the sale of Barr 
Shoe Co., Auburn, to Hampton 
Maid Footwear, Inc., are reported to 
have been signed in Boston. Amount 
involved in the transaction was not 
revealed. Dan R. Wax will head the 
Auburn plant which is expected to 
take a localized name to distinguish it 
from other plants run by Hampton 


Maid. 


® Hooker Electrochemical Co., 
Niagara Falls, reports thar estimated 
net income before taxes for the three 
months ended Aug. 31, amounted to 
$1,866,400 as compared with net in- 
come of $2,476,700 for the same pe- 
riod of 1951. After provision for 
Federal income taxes, estimated net 
income for the 1952 quarter totaled 
$731,400, equal to 70 cents per share 
of common stock. This compares with 
$841,700 net income after taxes for 
the 1951 quarter. 


Missouri 


® Allen Leather Co., 1432 Locust 
St., St. Louis, has been appointed St. 
Louis sales representative for Toochin 
Tanning Co., Boston. The Allen firm 
will handle Toochin’s kid suede line. 
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® International Shoe Co. is dis- 
continuing sole cutting operations at 
its sole cutting plant in Ste. Genevieve 
and will take over welt manufactur- 
ing, now in Manchester, N. H., and 
currying operations, currently at the 
Merrimack, N. H., plants of the com- 
pany. R. P. Jones, superintendent of 
the Merrimack tannery, will take over 
new Operations at the Ste. Genevieve 
plant, according to L. H. Broecke, 
superintendent. The counter making 
unit in Ste. Genevieve is not affected 
by the change. 


® Wilson & Co. has announced the 
appointment of W. J. Connolly, for- 
merly assistant manager of the pro- 
visions department, as manager of its 
Chicago plant. 


®@ Gilbert Hansen and Lloyd Liv- 
ingston of Tiedeman Leather Co., 
Chicago, appeared on TV on Satur- 
day, Sept. 27, during the “Farm Town 
USA” program originating from 
WNBQ. Both spoke on leather and 
hides and their relationship to cattle. 
Hansen is scheduled to appear again 
on this same program during the Fall. 


New Jersey 


@ Hobby Footwear, Inc., 47 Ex- 
change Place, Passaic, is reported about 
to resume operations in the manufac- 
ture of California process footwear. 


@ The plant of Supreme Footwear, 
Inc., Garfield, suffered extensive dam- 
age on Sept. 17 as the result of ex- 
plosions and fire, which destroyed most 
offices and part of production facili- 
ties. Fortunately, none of the 75 em- 
ployes were in the plant when the 
blasts occurred. The firm makes wom- 
en’s casuals and slippers. 


® More than 300 employes of Louis 
Lefkowitz & Bros. in New Bruns- 
wick were driven out by a fire which 
swept the fifth floor of the firm’s 
plant on Sept. 24. Three floors below 
the fifth were damaged by water. 


Michigan 


® A walkout cf 125 workers em- 
ployed at the work shoe factory of 
Wolverine Shoe & Tanning Corp., 
Rockford, on Sept. 24, hampered com- 
pany operations during the remainder 
of the week. The strike occurred after 
the company had discharged 13 em- 
ployes who sought to prevent a non- 


October 4, 1952 











DERMABATE COMPOUNDS 
LIQUID EXTRACTS 
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SPECIAL DIPPING EXTRACTS 


AMERICAN EXTRACT CO. 


Manufacturers of the Largest Variety of Vegetable Tanning Extracts 
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PORT ALLEGANY, PA. 
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McArthur Chemical Co., Ltd., 20 St. Paul St., West, Montreal; 
73 King St., West, Toronto 
Roy Wilson, Dickson Ltd., 7-8 Railway Approach, London, S.E.! 
Get: Bros. & Company, San Francisco, Calif.; New York City 
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union employe from being transferred 
to a new job. Discharged workers 
included officers of Local 75, United 
Shoe Workers of America, CIO, which 
represents company workers. Meet- 
ing with a Federal mediator has been 
scheduled. 


Arkansas 


® Reports that International Shoe 
Co. will shut down its plant at Bates- 
ville if United Shoe Workers of Amer- 
ica succeeds in organizing workers at 
the plant have been denied both by 
union and company officials. The CIO 
has filed a petition for an NLRB- 
sponsored bargaining agent election to 
be held at the plant. 


Tennessee 


® Account of Virginia Shoe Co. and 
Rappahannock Shoe Co., Fredericks- 
burg, makers of Play-Poise shoes for 
children, has been placed with Royal 
& de Guzman. 


@ Bay-Bee Shoe Co., Dresden, is 
currently erecting a 3,840 sq. ft. addi- 
tion to its plant. Some 25-50 addi- 
tional workers will be employed. 


@ Suit of the Bolivar tannery of 
International Shoe Co. asking dam- 
ages of $250,000 against the local 
union and 227 employes who walked 
out of the tannery in an unauthorized 
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AN 
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CARR LEATHER CO. 
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strike on July 21 has been dismissed 
in Circuit Court, it is reported. The 
company took voluntary dismissal of 
the suit without prejudice, according 
to E, J. Harris, Bolivar attorney. 


Pennsylvania 


@ John Basmajian, Philadelphia shoe 
wholesaler, has adjudicated a 
bankrupt after not fulfilling a plan 
filed under Chapter XI of the Bank- 
ruptcy Act, it is reported. 


been 


Connecticut 
® Griswold Shoe Mfg. Corp. has 


been organized at Jewett City, it is 
reported. 


California 


® Pladium Shoe Co. of 
Spence St., Los Angeles 
manufacturer, is reported in process 
of liquidating. 


1410 S. 


toot wear 


Kentucky 
® Middlesboro Tannery Co. has 


been organized to operate the former 
Keystone Tanning and Glue Co. plant 
cf Middlesbcro. The former U. S. 
Leather Co. subsidiary was sold at 
auction last Nov. The plant will be 
eperated under the direction of Fred 
Seale, formerly general manager of the 
Keystone plant. Operations are ex- 
pected to begin shortly. 


® Lucky Stride Shoes, Inc., is plan- 
ning to add some 22,000 sq. ft. of 
production space to its present build- 
ing, Carl Henry, president, reports. 
The expansion is needed to increase 
preduction of young women’s ce- 
mented shoes. Goal is 1,800 pairs per 
day with a staf of 300 workers. The 
addition is expected to be ready for 
occupancy about Nov. 1. 


@ N. P. Lyons, president cf Saco- 
Moc Shoe Corp., Portland, has issued 
n official denial to reports that the 
company will liquidate its business. 
Lyons’ s:atement reads: ‘There have 
been rumors to the effect that the 
Saco-Moce Shoe Corp. is to liquidate its 
business. The company wishes to deny 
that there is a basis for any such state- 


ment.” 
Maryland 
© B. Beverly Wright has been ap- 


pointed vice president and sales man- 
ager of the shoe findings division of 
O'Sullivan Rubber Corp. He succeeds 
A. C. Halvesa, who has resigned. 
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Canadian 
Notes 





®@ Advance interest in the Canadian 
Shoe Fair, scheduled Oct. 14-18 at 
the Automotive Building, Toronto, is 
reported at an enthusiastic level. More 
than 200 exhibitors have reserved 
booth space for the showing of new 
Spring 1953 footwear to the Canadian 
trade. Several shoe manufacturing 
firms have volunteered to give demon- 
strations of outstanding manufactur- 
ing processes. 


@ At a special stockholders meeting, 
Agnew-Surpass Shoe Stores, Ltd., 
of Brantford, Ont., shoe manufacturer 
and chain store operator, was granted 
approval for a tax-paid distribution 
of approximately $1,390,000 to com- 
mon shareholders. 


®@ The Canadian Government reports 
exports of raw hides and skins are 
continuing to decline sharply. Ex- 
ports for the first seven months of 
1952 totaled only $2,832,000 in value 
in this period as compared with exports 
valued at $8,762,000 in the 1951 
period. A smaller decline was reported 
in leather and leather products exports 
which fell in value to $3,449,000 for 
the first seven months of 1952 against 
$6,088,000 in the period last year. 


® Wholesale sales of footwear across 
Canada increased 16.4 percent in dol- 
lar volume during July, the Canadian 
Government reports. This was as com- 
pared to July 1951. However, inven- 
tories dipped 11.2 percent in value 
from July 1951. 


® Recent opening of a new modern 
shoe store in Ottawa by Bata Shoe Co. 
of Canada may bring a new trend to 
Canadian shoe retailing. Bata’s new 
store is departmentalized into men’s, 
women’s and children’s shoes and also 
has a street-level “self-service” shoe 
department, allowing fast selection 
from a large stock of displayed foot- 
wear. The Ottawa unit is the third 
such recently opened under Bata with 
orders opened recently in Edmonton 
and Windsor. Bata now operates 64 
retail outlets. Bata of Canada now 
employs some 1,200 workers in fac- 
tories at Port Hope, Picton and 
Batawa. 
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WHY NOT HAVE THE BENEFITS 
OF CONTROLLED HUMIDIFICATION 


with ARMSTRONG Steam Humidifiers 


ye KNOW the cost of dry air in your plant, the effect 
upon material in process. But do you know how readily and 
economically dry air costs can be eliminated with Armstrong 
Humidifiers. Here are some questions and answers to guide you: 





i QUESTION 


ANSWER 


= 





1. How much will it 
cost? 


A fully automatic humidifier to handle 
up to 40,000 cu. ft. lists at $182.25 
complete with control, ready to install. 
(Smallest model). 





2. What is the 
principle? 


introduction of clean, dry steam directly 
into the room. 





. Does it raise room 
temperatures? 


One or two degrees at the most. 





. What is the source 
of the steam? 


Heating or process steam already in 
your plant. 





. How much is the 
operating cost? 


The smallest unit costs a few cents per 
day for steam and electricity, the largest 
perhaps $1.00 per day. 





6. How is it con- 
trolled? 


A sensitive humidistat keeps relative 
humidity within 1% or 2% of the de- 
sired point. 





7. Is installation 
expensive? 


Some simple pipe fitting and electrical 
work is required. 





8. Who uses it? 





Write for list of users in your industry. 





Bulletin No. 1774 explains the benefits of humidifi- 
| cation and fully describes the design, operation and 
| selection of Armstrong Humidifiers. Data and prices 

included. No obligation—write to: 


ARMSTRONG MACHINE WORKS (2 
879 Maple Street, Three Rivers, Michigan a 
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DERMATITIS 


(Continued from Page 8) 


Some survey testing of the patients 
indicated that it was likely that they 
were sensitive to an antioxidant or 
accelerator used in the rubber adhe- 
sive. Ten representative antioxi- 
dants and 17 accelerators were made 
available to us, and as many of the 
patients as possible were tested with 
these materials. Numerous blister 
reactions were observed, but it be- 
came apparent that a good many of 
the patients reacted to none of the 
materials tested. Also, it was not 
known definitely that these particu- 
lar antioxidants or accelerators were 
used in the fabrication of the adhe- 
sives used in the combined linings. 


Subsequently a manufacturer of 
combined linings supplied us with the 
separate ingredients and combina- 
tions of ingredients that are present 
in the adhesives used in some com- 
bined linings. These ingredients 
included various kinds of rubber, an 
antioxidant, a tackifier, a plasticizer, 
a peptizing agent, and two accelera- 


tors. It soon became apparent that 
the patients reacted violently to the 
antioxidant and to any combination 
of ingredients containing the anti- 
oxidant. This antioxidant had not 
been among those previously used by 
us for patch tests. Some of the pa- 
tients who had reacted to none of the 
other antioxidants or accelerators 
were recalled and were shown to react 
positively to this antioxidant. This 
antioxidant is the monobenzyl ether 
of hydroquinone. 


It is our opinion that monobenzy! 
ether of hydroquinone is frequently 
the allergen or causative agent in der- 
matitis that arises from the combined 
linings of shoes. The patients who 
were sensitive to this antioxidant 
often gave a history of dermatitis 
from other rubber articles (garters, 
elastic, rubber tubing used for a tour- 
niquet, and adhesive plaster). 


Patients who reacted to the anti- 
oxidant, monobenzy] ether of hydro- 
quinone, obtained from a_ rubber 
company, also reacted to the same 
chemical in its pure form, as ob- 
tained from the Eastman Kodak Com- 


pany. This would tend to rule out 
the possibility that the patients might 
be reacting to an impurity in the anti- 
oxidant. 

The combined lining manufacturer 
made two linings for us, which were 
the same in all respects except that 
one contained monobenzyl ether of 
hydroquinone and an accelerator of 
the mercaptobenzothiazole group, and 
the other contained neither of these 
materials. All other ingredients were 
identical in the two linings. 

These linings were fabricated into 
shoes by the United Shoe Machinery 
Corp.; one lining in the right shoe 
and the other in the left. Pairs of 
these shoes were given to four pa- 
tients. The patients were not told 
that the linings were different, nor 
could they tell any difference from 
looking at the linings. They were 
asked to wear these shoes for short 
periods of time and report to us. 


Each patient showed blisters on the 
top surfaces of the foot on which 
was worn the shoe made from the 
lining containing monobenzyl ether 
of hydroquinone and the mercapto- 
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benzothiazole accelerator. The blis- 
tering occurred 12 to 24 hours after 
the shoes had been worn for approxi- 
mately 30 minutes. The other foot re- 
mained normal. 


Monobenzy] ether of hydroquinone 
is the antioxidant that was reported 
by another group of investigators to 
caused (white 
patches on the skin due to lack of 


have leukoderma 
pigmentation) among tannery work- 
ers who wore rubber gloves that con- 
tained this antioxidant. There have 
been other reports of the depigmen- 
tation that this compound causes. 
But the ability of this compound to 
cause allergic hypersensitivities (such 
as dermatitis of the foot) has not 
been stressed. However, one investi- 
gator stated that in an attempt to 
cause depigmentation with mono- 
benzyl ether of hydroquinone by ex- 
perimental patch tests, he produced 
an allergic specific sensitization (der- 
matitis effect) in approximately 50 
percent of the cases. 


Less Frequent To Others 

Allergic contact-type dermatitis to 
other antioxidants and accelerators 
that we tested is less frequent. It must 
not be concluded that those com- 
pounds which showed completely 
negative reactions in this group of 
patients are necessarily safe com- 
pounds to use. It may be that these 
patients had not previously been in 
contact with these compounds, and 
that therefore they would not be ex- 
pected to show a reaction to them. 

A good example of this situation 
is the compound hexamethyllenetetra- 
mine, an accelerator that is seldom 
used by the rubber industry today. 
It has been discarded because it was 
found to have a high index of sen- 
sitization. Also, it must be remem- 
bered that substances that are not 
compounds could be used: (1) mono- 
benzyl ether of hydroquinone; (2) 
skin-sensitive for this group of pa- 
tients might sensitize even a higher 
percentage of persons from the popu- 
lation at large. 

In a suspected case of dermatitis 
caused by shoes it is certainly not 
necessary to test the large group of 
materials we used. Three types of 
2-mercaptobenzothiazole; (3) tetra- 
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methylthiuram monosulfide. If these 
three compounds are used, it is prob- 
able that reactions will be found to 
one or more of them if the shoe der- 
matitis is caused by one of the rub- 
berized ingredients in the shoe. 

We wish to emphasize the opinion 
previously expressed by Drs. Gaul 
and Underwood: when a patient is 
seen with a dermatitis of the feet, it 


is important to remember that the der- 
matitis may result from an allergic 
hypersensitivity to some ingredient 
in the shoe. In cases of this type 
that we have studied, the most fre- 
quently observed causative agent was 
an antioxidant or accelerator used in 
the rubber adhesives in the shoes. 


END 


CUTTING, PERFORATING, 
MARKING DIES 


MANUFACTURERS 
Cutting, Perforating, Marking Dies. 
Also Machine Knives. 


DISTRIBUTORS 
Fales Clicking Machines and Seelye 
Beam Die Presses. 


ALSO 
Knox celebrated Ribbon Type Stitch 
Marking Machines. 


Write, Wire or Phone 


INDEPENDENT DIE & SUPPLY CO. 


N 


Phone: 


>» LaSalle near Jefferson 
a ST. 


LOUIS 4, MISSOURI 
GRand 2143 








EYELETS 


THE BEST IN EYELETS AND 
EYELET SETTING MACHINES 


ATLAS TACK CORP. 


FAIRHAVEN, MASS. 





ORMOND 


Roller-Non Roller 
yr Bre B 


ae . « 


ous Yomond 
i ee 35H Ave U a | 


LEATHER and SHOES 





H. SWOBODA & SON, Inc. 


1027 N. Bodine St. Phila., Pa. 
Base Ball and Whip Leather Mfrs 


SW OTAN 


GARMENT HORSE 
WORK GLOVE HORSE 
(Grain and Splits) 
SPORTING GOODS LEATHER 
SPECIALTIES 
RETAN SOLE LEATHER 

















( 


f 


“Planned Purchasing” 


of Abrasives 


Gives You Good Cutting Action 
ON YOUR COSTS! 





Many users of Carborundum= eA 

made abrasives have found it possible 

because of United service to save one or more ways 
through “Planned Purchasing.” 

While reviewing purchasing practices, United 
representatives have helped a number of buyers 


to: 
@ Simplify requirements 


@ Buy more economically 
@ Carry less inventory 


@ Get faster deliveries 


When you order abrasives made by CARBO- 
RUNDUM and serviced by UNITED, you ob- 


tain product value plus the assistance of United 
representatives who know shoemaking abra- 
sives — and are well equipped to help with any 
finishing problems that may arise. 


Look into “Planned Pur- 
chasing” with United, and 
remember, an ample supply 
of standard items is avail- 
able for prompt shipment. 


*"Carborundum"’ is the registered trademark of, and indicates manufactured by, The Carborundum Co. 


BOSTON, MASSACHUSETTS 
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FOOT HEALTH 


(Continued from Page 10) 


over hard cobblestones reveal a con- 
sistently strong, healthy foot struc- 
ture. This would tend to refute the 
claim that long standing or walking 
on hard pavements are foot-damag- 
ing. 

Now, what is it about footwear that 
makes it the major source of the 
trouble? Several factors are involved, 
as follows: 

1. The Customer: If the customer 
insists upon an incorrect size or last 
or style or heel height, any conse- 
quent foot trouble is obviously her 
own fault. While the customer is fre- 
quently at fault in this respect, an in- 
ordinate share of the blame has been 
placed on this factor by shoe men. 
It comprises only a part of the over- 
all problem. 

2. Shoe Clerks: Lack of training. 
inexperience, carelessness, dominance 
of the sale over the fit, etc., place a 
heavy share of the fault upon the 
clerks. The majority of the 100,000 
shoe clerks in the nation’s stores are 
neither formally nor properly trained. 
The ill consequences are obvious. 

3. The Store: Inadequate stock of 
sizes and lasts results in “compro- 
mise” fittings and consequent foot 
ills. Also, the store policy plays a 
role. If selection and fitting care of 
footwear is secondary to commercial 
haste, troubles are inevitable. 

4. High Heels: Without question, 
a major contribution to foot ills. That 
is, high heels worn habitually. While 
this is a matter of customer selection, 
the industry could do more to help 
create a more sensible attitude toward 
the wearing of such heels. In short, 
high and low heels should be alter- 
nated—adapted to the occasion. 

5. The Shoe: Some of the shoes 
manufactured today fall short of basic 
“performance standards” such as 
over-all quality, fit and comfort fac- 
tors essential to foot health. The in- 
dustry might well find it to its ad- 
vantage to set up what might be 
called a code of “basic performance 
standards” for all footwear, regard- 
less of price. with particular emphasis 
on the relationship to foot health. 

6. The Last: The increasing num- 
ber of studies made in recent years 
on this subject has revealed a con- 
sistent pattern of findings: there is 
room for much improvement in our 
modern lasts as regards conformity 
of shape and size to the foot. Where 
such scientific improvements have 
been instituted (for example, such as 
at the University of Rochester. under 
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the auspices of Dr. Plato Schwartz 
and Arthur Heath), the results have 
been highly favorable. 

7. Materials: Any ingredient of 
the finished shoe plays a role in foot 
health. Here again is an opportunity 
to set up a code of “basic perform- 
ance standards” as concerns the rela- 
tionship of these materials to foot 
health. For instance, in the past 
three years a number of critical 
articles have appeared in leading 
medical journals, showing certain 
chemical ingredients in shoes to be 
the cause of dermatitis of the foot. 


8. Miscellaneous: For example, 
purchase of shoes in “bargain” base- 
ments where self-fitting is frequently 
the rule. Here again, the “blame” 
lies with the customer. But some 
remedies or improvements might be 
instituted. 


Industry Gets Blame 


No matter who or what is to blame 
for foot ills, the average person ex- 
periencing foot discomfort unhesi- 
tantly places the blame on the shoe 
or the shoe industry (the maker, the 
seller, the fitter, etc.) The industry. 
in what endeavors it has made to alter 
this thinking, has been eminently un- 
successful in changing this public at- 
titude. 

Over the years the industry has 
been trying to do a better job in all 
aspects in an effort to diminish the 
foot health problem, especially as it 
relates to footwear. There have been 
improvements in its methods of mak- 
ing shoes, and in the materials used: 
improvements in the selling and fit- 
ting of shoes; improvements in pub- 
lic education concerning the problem. 


However, these “improvements” 
still have a long, long way to go be- 
fore the results are concrete and im- 
pressive. For example, the prevalence 
of foot ills today is no less than it was 
two, three or four decades ago——if we 
may accept the statistics from all the 
surveys. This is certainly no indica- 
tion of appreciable progress made. 


Well, what has prevented progress ? 
It may be answered with another 
question: How much do we really 
know about foot ills, about the hu- 
man foot, and their direct relationship 
to footwear? 

How much of the industry’s prac- 
ticable knowledge of the foot and foot 
ills is scientific fact. and how much is 
fiction? How much of it is based on 
myth and opinion, and how much on 
demonstrated evidence? 

We do not know for certain the 
causes of the common weak or flat 
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foot—vet we make shoes to prevent 
or relieve such conditions. 

We do not know for sure the causes 
of painful heels, metatarsalgia, ache 
and fatigue and burning of the foot. 
and numerous other common foot ail- 
ments—yet we make, advertise and 
sell shoes with the promise to prevent 
or alleviate these ills. 

The facts and the acts just don't 
jibe. Before World War II there 
were nearly 1,000 “corrective” and 
“doctor” shoes on the market. Many 
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of the advertised claims were grossly 
exhorbitant. Some of the ads were 
so extreme as to state that the shoes 
would relieve or cure such things as 
abdominal disorders, insanity, defec- 
tive eyesight, weak heart and nu- 
merous other diseases. The Federal 
Trade Commission called a halt to 
most of this. 

A relative calm remained until re- 
cently, Over the past year a half 
hundred shoe manufacturers have 
been called to the mat by FTC and 
requested to alter or tone down their 
claims. 

In the midst of many of the claims 


surrounding these shoes much is made 
of the term “research.” Yet investi- 
gation reveals that in the large ma- 
jority of cases the “research” is more 
vocal than actual. 

This is in no way critical of the 
sincerity and conscientious desire of 
makers and seilers of shoes to render 
a service to public foot health. Cer- 
tainly the honest intent is present in 
the majority of cases. But honest 
intent and good results are hardly 
synonymous. 

Right here it is significant to cite 
an important fact: the industry is 
largely without facilities, facts or au- 





There is no other book like 
it...it will make any shoe 
advertising executive’s 
job more interesting, more 


productive. 


Order a copy today! 
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Va 


Harold R. Quimby 


IDE AS for every Shoe 
Advertising Man 


Looking for a fresh approach to copy 
that will capture interest for your shoes 
and your company? Do you want to slant 
that copy style-wise . . . maybe give it 
historical flavor or relate it to the rest of 
the feminine and masculine wardrobe? 
Would you like to have a library of au- 
thentic footwear illustrations through 
every period of time? Would it help if 
you knew what the basic shoe designs are, 
how they were created, how they fit into 
today’s merchandising? Do you want the 
facts on the development of modern shoe 
designs? 
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POSTPAID 


Would you like to have modern shoe- 
making processes simply defined and illus- 
trated to broaden your background 
knowledge? If you want the details of 
foot structure, the facts about fitting, 
how to flatter the foot, and if you want 
to study a truly balanced program 
for the advertising and selling of shoes, 
intelligently meshed with production, re- 
tail buying, and consumer habits you 
can have them. Would an encyclopedia 
of shoe events help you spark copy and 
ideas for advertising, employee education, 
retailer helps? 

If any or all of these are the kind of 
thing you’re looking for—self-starters for 
almost any advertising or merchandising 
program, you'll find them in “Pacemakers 
of Progress,” by Harold R. Quimby. There 
are 368 pages of inspiration in this great 
book. It will keep you supplied with ideas 
for years to come. Get your copy of it 
now. Send check for $6.00. You'll be glad 
you did. 


RUMPF PUBLISHING CO. 


300 W. Adams Street 
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thority to counter arguments posed 
against it concerning its “blame” role 
in the matter of foot health. 


If medical groups, or the public, 
claim that shoes or shoemen, by their 
products or the acts, bring about a 
large share of the foot ills, there is no 
fund of irrefutable evidence to de- 
stroy or nullify this claim. 


Thus it boils down to this: It is not 
enough to believe one is right; one 
must go further and offer proof of it. 


The industry is without this fund 
of proof. And because much of the 
medical and public opinion today con- 
tains strong notes of criticism con- 
cerning the industry’s role in the na- 
tional foot health problem, it be- 
comes increasingly necessary for the 
industry to develop a more tangible 
position to remedy its shortcomings 


and defend its rights. 


Suggested Remedy 


A solution? The industry to set 
up a joint operation which might be 
called something like “The Founda- 
tion For Foot Health and Footwear 
Studies.” It would be sponsored and 
operated cooperatively by the organ- 
izations of shoe manufacturers, re- 
tailers and allied trades. It would 
be primarily a permanent research 
organization—with funds, facilities, 
personnel and a program. 

It would establish a reservoir of 
foot health facts as distinguished 
from much of the current fiction on 
the subject. It would separate the 
wheat from the chaff. It would work 
toward tangible improvements in all 
of the eight “causative” factors cited 
earlier in this article. Its chief ob- 
jective would be to improve the prod- 
uct in all its manufacturing aspects, 
see that a better job is done at the 
retail level, and do everything pos- 
sible in terms of consumer education 
to earn the improved cooperation of 
the public. It would attempt to unify 
supplier, maker, seller and buyer of 
shoes in a common aim. 

Too ambitious? Too idealistic? 
Too impractical? 

It might be called all of these things 
easily. But there is no escaping two 
persistent facts: (1) about three- 
fourths of the nation’s population 
have defective feet; (2) shoes are the 
major cause of most of these foot 
defects. 

Until such a program is instituted, 
the shoe industry may well expect to 
be the target for intensified criticism 
—just or unjust—without power to 
defend itself with maximum effective- 
ness. 
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Wanted and For Sale 





For Sale 


Upholstery Leather Pieces. Sorted to your 
specification Satisfaction guaranteed Any 
quantity. All year round. 
Central Mercantile Ce 
1855 Milwaukee Ave., 
Chicago 47, Ill 


Machinery for Sale 


3-—-Tanning drums, 10’ x 8’ cypress three in 
thick w/stee| mountings; 1—72” Aulson setting- 
out machine; 1—-72” Model F Stehling fleshing 
machine; 2 tanks 5 x 7% ft.. w/agitators, 3” 
cypress. All like new, used 2 months. A. L 
Luyat, P.O. Box 178 22nd St. Station, St 
Petersburg 3, Fla 


Cash Buyers of All Grades of 


Animal Hair 


Horse and Cattle Tails 
Horse and Cattle Tail Hair 
Mane Hair — Hog Hair 
KAISER-REISMANN CORP. 
230 Java St., Brooklyn 22, N. Y. 
Telephone: EVergreen 9-1032-3 


For Sale 


10,000 feet black suede calf 
35c. per foot 
Address K-1, 

c/o Leather and Shoes 
300 W. Adams 8t., 
Chicago 6, Ill 


Spraying Machine Wanted 


TANNERY WANTS good second hand spray- 
ing machine Quote price desired and also 
length of the machine. 
Write to: Regent Tanning Corp., 
Marteville, Que., Canada 





Help Wanted 





Assistant Tanner 


ASSISTANT TANNER, age 30-45 years, com- 
pletely familiar with tanning process and han- 
dling men. Write giving details 
Address K-2, 
c/o Leather and Shoes 
300 W. Adams St 
Chioago 6, Ill 





Situations Wanted 





Development and Finishing 


Experienced in finishing vegetable, chrome and 
retan leathers for dress Belts, Billfolds, and 
Shoes. Wide knowledge of finish compounding. 
Good chemistry background. Production minded. 
Desire position of responsibility in management 
of tannery. Address J-2, c/o Leather and 
Shoes, 300 W. Adams St., Chicago 6, Il. 
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Rates 


Space in this department for display ad- 
vertisements is $5.00 per inch for each 
insertion except in the ‘‘Situations Wanted’’ 
column, where space costs $2.00 per inch 
for each insertion. 


Undisplayed advertisements cost $2.50 per 
inch for each insertion under ‘‘Help 
Wanted” and ‘‘Special Notices’ and $1.00 
per inch for each insertion under ‘‘Situa- 
tions Wanted.’’ 


Minimum space accepted: 1 inch. Copy 
must be in our hands not later than 

y morning for publication in the 
issue of the following Saturday. 
Advertisements with box numbers are 
strictly confidential and no information 
concerning them will be disclosed by the 
publisher. 


THE RUMPF PUBLISHING CO. 
4 St. Chi 


300 W. Adams cago 6 











Sales Demonstrator 


SALES DEMONSTRATOR Capable young 
man with 7 years experience in tannery, includ- 
ing two years in laboratory, desires position 
Willing to relocate 
Address J-9, 
c/o Leather and Shoes 
300 W. Adams S8t., 
Chicago 6, Ill 


Superintendent Available 


MAN COMPETENT to handle all types of 
shoes with exceptional experience on Compos 
Knows how to get both production and quality 
If interested in high grade man and you have 
challenging opening, write to W-4, c/o Leather 
and Shoes, 10 High St., Boston 10, Mass 


Leather Salesman 


ARE YOU SELLING all the New England 
accounts who use the type of leather you make? 
If you have a standard line of leather, I'll 
take on those hard-to-sell accounts on a 
straight commission basis. Interested? Address 
W-5, c/o Leather and Shoes, 10 High St., 
Boston 10, Mass 


Shoe-Suede-Tanner 
UNDERSTAND Leather- Lab, Chemistry, 
Histology, Labor, Machinery, KBconomy, Cal- 
culation, Colorimetry, Contract-purchase. Can 
operate small to medium plant for owner on 
his account or contract and provide customers 
Will accept status of manager, super., ass’t 
Excellent ref. as to honesty. Age 45, College 
education Address J-10, c/o Leather and 
Shoes, 300 W. Adams St., Chicago 6, I)! 


SPECIAL MACHINERY FOR 
WELTING ¢o° . 
RANDS Or" ~g 
HEELS 


THOMAS BOSTOCK & SONS 
[L tolet age], RELL ESS 
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SHOE CEMENTERS 


Practical for 

SOCK LININGS — VAMPS — 

BOX TOES — INNERSOLES — 
LININGS — HEEL PADS 


Ter’ 

WIDE TRIAL 
Speedy! Versatile! Efficient! Schae- 
fer Cementers completely and uni- 
formly latex die-cut pieces of leather, 
cloth, faille, leatherette, fibre and 
paper. Convenient. Patented. Quick 
disassembly for cleaning. 


SCHAEFER MACHINE CO. 
57 Carbon St., Bridgeport, Conn. 


New York City—LE-2-2010 
PHONES: Boston—ARlington 5-8096 
Bridgeport 68-2250 
Agents in principal cities 
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Coming Events 


Deaths 


Index to Advertisers 





Oct. 5-9, 1952—-Advance Boston Shoe 
Show, sponsored by New England Shoe 
and Leather Association. Hotels Statler 
and Touraine, Boston, ad member show- 
rooms. 


Oct. 14-18, 1952-—-Canadian Shoe and 
Leather Fair, Automotive Building, Toronto, 
Canada. Showing of footwear for Spring 
and Summer 1953. 


Oct. 18, 1952--39th Annual Banquet of 
New York Shoe Superintendents’ and Fore- 
men's Association. Hotel Commodore, New 
York City. 


Oct. 22, 1952-— National Hide Associa- 
tion Annual Fall Convention. Edgewater 
Beach Hotel, Chicago, Ill. 


Oct. 23-24, 1952—Annual Fall Meeting. 
Tanners’ Council of America, Inc. Edge- 
water Beach Hotel, Chicago, III. 


Oct. 27-30, 1952—-National Shoe Fair, 
sponsored by National Shoe Manufacturers 
Association and National Shoe Retailers 
Association. Palmer House and other hotels 
in Chicago. 


Nov. 9-12, 1952 Spring Shoe Show, 
The Southwestern Shoe Travelers Associ- 
ation, Hotels Adolphus, Baker and South- 
land, Dallas, Texas. 


Nov. 16-19, 1952 Parker House Shoe 
Show, sponsored by Boston Shoe Travelers 
Association. Parker House, Boston. 


Nov. 30-Dec. 4, 1952—-Popular Price Shoe 
Show of America. Showing of shoes for 
Spring 1953, sponsored by National Asso 
ciation of Shoe Chain Stores and New 
England Shoe and Leather Assqciation. 
Hotels New Yorker and McAlpin, New 
York. 

April 9-10, 1953 Spring Meeting of 
Tanners’ Council of America, Inc. Boca 
Raton Club, Boca Raton, Fla. 


April 26-28, 1953—-Fifth Factory Manage- 
ment Conference. Sponsored by National 
Shoe Manufacturers Association. Nether- 
lands-Plaza Hotel, Cincinnati, O. 


James W. Rodgers 


. leather executive, died Sunday, 
Sept. 21, after a long illness. He was 
formerly sales manager for William 
Greiner Co., Chicago, leather firm. 
Rodgers had been associated with the 
leather industry for more than 30 years 
and was finally forced to retire by ill 
health. He leaves his wife, Emma, and 
a daughter, Helen. 


Otho J. De Lon 


. 58, chemicals salesman, died sud- 
denly on Friday, Sept. 19, at Kokomo, 
Ind. He was a salesman for American 
Cyanamid Co.’s Industrial Chemicals 
Division in the Chicago District. De 
Lon became a member of Cyanamid in 
1929 when the Kalbfleisch Corp. was 
acquired by Cyanamid. He was made 
a salesman for the Industrial Chem- 
icals Division in 1932 and served in 
that capacity until his death. 


Joseph C. Rothan 

... 72, veteran shoe executive, died 
Sept. 21 at St. Francis Hospital, Cin- 
cinnati, O., after a long illness. A 
native of Cincinnati, he was associated 
with Loeb Shoe Co. at the time of his 
death. Prior to that, he was a mem- 
ber of Isaac Faller Sons’ Shoe Co. for 
many years. He leaves four sons and 
two daughters. 


Fred Penzler 

§8, leather superintendent, died 
recently at Deaconess Hospital, St. 
Louis, after a short illness. He was a 
leather cutting supervisor for Interna- 
tional Shoe Co. and had served with 
the firm for the past 47 years. Sur- 
viving are his wife, Doritt, three 
brothers and two sisters. 


(Other Deaths on Page 21) 
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ST. LOUIS, Mo. 
H. B. Avery Co. 


NEW YORK and PENN. 


Homer Bear 


LOS ANGELES, Calif. 
Russ White Co. 


CINCINNATI, Ohio 
Carl J. Barnet, Jr. 


MONTREAL, Canada 
D. Chouinard 


Representatives in All the World’s 
Leading Leather Markets 
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SWtON. as a baby’s skin! In the season’s 


smartest shades, Mr. Cobbleright’s your dependable 


source of supply. 
See his latest development of the tanner’s art — chrome- 
tanned smooth sides and extremes, in aniline-type 
finishes, all popular shades of reddish browns and 
wines. Send for free swatches and see for yourself the 
quality, break and suppleness that make 
Cobble-Smooths look so wonderful in shoes 


. . . cut so economically. 


N. BREZNER & CO., inc. 


145 South Street, Boston 11, Mass. 


“Fashion-Right’’ Leathers from our Tannery 
Penacook, New Hampshire 


DOLLAR FOR DOLLAR YOU CAN'T BEAT BREZNER LEATHERS FOR QUALITY AND VALUE 
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